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In the discourse on information and communications
technologies (ICTs), the focus has been on the,
sometimes negative, relocation of jobs from the
developed world. This book focuses, instead, on the
positive aspects of the introduction of ICTs and
shows how they can empower women and make a
difference in today's uneven development process. It
illustrates, with case studies from Argentina,
Morocco, India, Malaysia and the Philippines, how
economic empowerment can change the position of
women within their families and workplaces. This
book shows how to: - distinguish between liberal and
neo-liberal theoretical paradigms while analyzing
`informational capitalism'; - interrogate the silence
and ambiguity among scholars and practitioners
regarding gender equality, ICTs and human
development; - avoid imposing canons of Western
feminism in assessing the benefits of e-trade in
societies where social norms are different; and incorporate feminist principles of inclusion, userdeveloper interaction and transparency while
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Economy is an excellent resource for academic
researchers, NGOs and industry analysists in the
field of international development communication.
As local media institutions collapse and news
deserts sprout up across the country, the US is
facing a profound journalism crisis. Meanwhile,
continuous revelations about the role that major
media outlets--from Facebook to Fox News--play in
the spread of misinformation have exposed deep
pathologies in American communication systems.
Despite these threats to democracy, policy
responses have been woefully inadequate. In
Democracy Without Journalism? Victor Pickard
argues that we're overlooking the core roots of the
crisis. By uncovering degradations caused by runamok commercialism, he brings into focus the
historical antecedents, market failures, and policy
inaction that led to the implosion of commercial
journalism and the proliferation of misinformation
through both social media and mainstream news.
The problem isn't just the loss of journalism or
irresponsibility of Facebook, but the very structure
upon which our profit-driven media system is built.
The rise of a "misinformation society" is symptomatic
of historical and endemic weaknesses in the
American media system tracing back to the early
commercialization of the press in the 1800s. While
professionalization was meant to resolve tensions
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imperatives, Pickard argues that it merely
camouflaged deeper structural maladies. Journalism
has always been in crisis. The market never
supported the levels of journalism--especially local,
international, policy, and investigative reporting--that
a healthy democracy requires. Today these longterm defects have metastasized. In this book,
Pickard presents a counter-narrative that shows how
the modern journalism crisis stems from media's
historical over-reliance on advertising revenue, the
ascendance of media monopolies, and a lack of
public oversight. He draws attention to the perils of
monopoly control over digital infrastructures and the
rise of platform monopolies, especially the
"Facebook problem." He looks to experiments from
the Progressive and New Deal Eras--as well as
public media models around the world--to imagine a
more reliable and democratic information system.
The book envisions what a new kind of journalism
might look like, emphasizing the need for a publicly
owned and democratically governed media system.
Amid growing scrutiny of unaccountable monopoly
control over media institutions and concerns about
the consequences to democracy, now is an
opportune moment to address fundamental flaws in
US news and information systems and push for
alternatives. Ultimately, the goal is to reinvent
journalism.
Page 3/32

Access Free The Rise Of The Platform Marketer
Performance Marketing With Google Facebook
And Twitter Plus The Latest High Growth Digital
Searching for paid tasks via digital labour platforms,
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such as Uber, Deliveroo and Fiverr, has become a
global phenomenon and the regular source of
income for millions of people. In the advent of digital
labour platforms, this insightful book sheds new light
on familiar questions about tensions between
competition and cooperation, short-term gains and
long-term success, and private benefits and public
costs. Drawing on a wealth of knowledge from a
range of disciplines, including law, management,
psychology, economics, sociology and geography, it
pieces together a nuanced picture of the societal
challenges posed by the platform economy.
Cutting through the confusion around the nature and
implications of digitalization, this book explores the
rise of the new digital networks, how they affect
traditional infrastructure, and how they will eventually
need to be regulated. The authors examine how
digitalization affects infrastructures in
telecommunications, transport, and energy, and how
digital platforms establish themselves as a new
network on top of and in addition to traditional ones.
Complex concepts are introduced through short and
colorful stories about the founders of the most
popular platforms (Google, Facebook, Skype, Uber,
etc.) and how they grew to positions of power,
drawing parallels with century-old traditional network
industries’ monopoly power (AT&T, General
Electric, etc.). The authors argue that these digital
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platforms strongly interfere with traditional
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infrastructures that are heavily regulated and provide
essential services for society – meaning that digital
platforms should be considered as a new and much
more powerful type of infrastructure and will require
regulation accordingly. A global audience of policy
makers, public authorities, consultants, lawyers,
students, and academics, as well as anyone with an
interest in these digital platforms, will find this book
enlightening and essential reading.
"The Case for the Digital Platform Act" is a new book
from Harold Feld, Senior Vice President of Public
Knowledge and longtime communications industry
advocate, in collaboration with Public Knowledge
and the Roosevelt Institute. This book aims to guide
policymakers on what government can do to
preserve competition and empower individual users
in the huge swath of our economy now referred to as
"Big Tech." Many Americans now wonder how they
can reassert control over their lives after ceding so
many decisions about our economy and our public
discourse to private actors like Facebook, Google,
and Amazon. But as Feld points out, we have faced
similar challenges from new technologies before.
Looking at more than a century of disruptive
communications technologies from the telegraph to
television to Twitter, Feld picks out patterns of what
approaches have worked (and what hasn't) to
promote competition, empower consumers and
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protect democracy. "The Case for the Digital
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Platform Act" provides a deep dive for policymakers
on everything from specific recommendations on
how to promote competition to a "First Amendment
checklist" for content moderation, while remaining
accessible to the general reader looking to
participate in the debate over our digital future. Feld
explains the need for a "Digital Platform Act" and for
an agency specifically charged to regulate digital
platforms on an ongoing basis. He proposes a new
method of assessing a platform's dominance for
purposes of new regulation. He also addresses
questions around content moderation rights and
responsibilities for companies that have found
themselves policing the new public square, all while
preserving the best things about digital platforms for
their users. Praise for "The Case for the Digital
Platform Act": "[...] a tour de force of the issues
raised by the digital economy and internet
capitalism. Whether you agree or disagree with
Harold, these thoughts will stretch your intellect and
stimulate your thinking." -Tom Wheeler, Former
Chairman of the Federal Communications
Commission, Visiting Fellow at The Brooking
Institution "You'd be shortchanging yourself by not
reading the book of such a principled advocate." -Hal
Singer, Managing Director at Econ One Research,
Adjunct Professor at Georgetown University's
McDonough School of Business, Senior Fellow at
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George Washington's Institute of Public Policy "I'd
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bet you can't listen to Harold Feld talk about the
Digital Platform Act and not think we need it as law
right now. I'm glad Harold Feld and Public
Knowledge are making the case for government to
do the job Silicon Valley won't." -Chris Savage,
Eclectablog
“A clear and crisply written account of machine
intelligence, big data and the sharing economy. But
McAfee and Brynjolfsson also wisely acknowledge
the limitations of their futurology and avoid oversimplification.” —Financial Times In The Second
Machine Age, Andrew McAfee and Erik Brynjolfsson
predicted some of the far-reaching effects of digital
technologies on our lives and businesses. Now
they’ve written a guide to help readers make the
most of our collective future. Machine | Platform |
Crowd outlines the opportunities and challenges
inherent in the science fiction technologies that have
come to life in recent years, like self-driving cars and
3D printers, online platforms for renting outfits and
scheduling workouts, or crowd-sourced medical
research and financial instruments.
Discover the future of the financial services industry
with this insightful new resource on Contextual and
Conscious Banking In Banks and Fintech on
Platform Economies: Contextual and Conscious
Banking, accomplished fintech professional and
author Paolo Sironi delivers an insightful
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examination of how platform theory, born outside of
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financial services, will make its way inside banking
and financial markets to radically transform the way
firms do business. You’ll learn why the financial
services industry must master the necessary shift of
focus from selling business outputs to selling client
outcomes. You’ll also discover how to steer the
industry towards new forms of digital transformation
underpinned by Contextual Banking and Conscious
Banking platform strategies that will benefit
stakeholders of all kinds. This important book:
Describes the shift in mindset necessary to help
banks strengthen and extend the reach of their
Banking-as-a-Service and Banking-as-a-Platform
operations. Shows how a renewed interpretation of
fundamental uncertainty inspires the usage of
exponential technologies to achieve architectural
resilience, and open the reference theory to spring
new business models centered on clients’ and
ecosystems’ antifragility. Financial services industry
can break-out from a narrow space of valuegeneration to reclaim top spot against bigtech
contenders, enjoying greater flexibility and
adaptability at lower digital costs Perfect for CEOs,
business leaders, regulators, fintech entrepreneurs,
wealth managers, behavioral finance researchers
and professionals working at financial technology
companies, Banks and Fintech on Platform
Economieswill also earn a place in the libraries of
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bankers seeking a firm grasp of the rapidly evolving
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outcome economy and a view about the future of the
industry.
The challenges to humanity posed by the digital
future, the first detailed examination of the
unprecedented form of power called "surveillance
capitalism," and the quest by powerful corporations
to predict and control our behavior. In this
masterwork of original thinking and research,
Shoshana Zuboff provides startling insights into the
phenomenon that she has named surveillance
capitalism. The stakes could not be higher: a global
architecture of behavior modification threatens
human nature in the twenty-first century just as
industrial capitalism disfigured the natural world in
the twentieth. Zuboff vividly brings to life the
consequences as surveillance capitalism advances
from Silicon Valley into every economic sector. Vast
wealth and power are accumulated in ominous new
"behavioral futures markets," where predictions
about our behavior are bought and sold, and the
production of goods and services is subordinated to
a new "means of behavioral modification." The threat
has shifted from a totalitarian Big Brother state to a
ubiquitous digital architecture: a "Big Other"
operating in the interests of surveillance capital.
Here is the crucible of an unprecedented form of
power marked by extreme concentrations of
knowledge and free from democratic oversight.
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Zuboff's comprehensive and moving analysis lays
Advertising Platforms
bare the threats to twenty-first century society: a
controlled "hive" of total connection that seduces
with promises of total certainty for maximum profit -at the expense of democracy, freedom, and our
human future. With little resistance from law or
society, surveillance capitalism is on the verge of
dominating the social order and shaping the digital
future -- if we let it.
Platform Ecosystems is a hands-on guide that offers a
complete roadmap for designing and orchestrating vibrant
software platform ecosystems. Unlike software products that
are managed, the evolution of ecosystems and their myriad
participants must be orchestrated through a thoughtful
alignment of architecture and governance. Whether you are
an IT professional or a general manager, you will benefit from
this book because platform strategy here lies at the
intersection of software architecture and business strategy. It
offers actionable tools to develop your own platform strategy,
backed by original research, tangible metrics, rich data, and
cases. You will learn how architectural choices create
organically-evolvable, vibrant ecosystems. You will also learn
to apply state-of-the-art research in software engineering,
strategy, and evolutionary biology to leverage ecosystem
dynamics unique to platforms. Read this book to learn how to:
Evolve software products and services into vibrant platform
ecosystems Orchestrate platform architecture and
governance to sustain competitive advantage Govern
platform evolution using a powerful 3-dimensional framework
If you’re ready to transform platform strategy from
newspaper gossip and business school theory to real-world
competitive advantage, start right here! Understand how
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Architect future-proof platforms and
apps and amplify these choices through governance Evolve
platforms, apps, and entire ecosystems into vibrant
successes and spot platform opportunities in almost any—not
just IT—industry
With the rollback of net neutrality, platform cooperativism
becomes even more pressing: In one volume, some of the
most cogent thinkers and doers on the subject of the
cooptation of the Internet, and how we can resist and reverse
the process.
What do Google, Snapchat, Tinder, Amazon, and Uber have
in common, besides soaring market share? They're platforms
- a new business model that has quietly become the only
game in town, creating vast fortunes for its founders while
dominating everyone's daily life. A platform, by definition,
creates value by facilitating an exchange between two or
more interdependent groups. So, rather that making things,
they simply connect people. The Internet today is awash in
platforms - Facebook is responsible for nearly 25 percent of
total Web visits, and the Google platform crash in 2013 took
about 40 percent of Internet traffic with it. Representing the
ten most trafficked sites in the U.S., platforms are also
prominent over the globe; in China, they hold the top eight
spots in web traffic rankings. The advent of mobile computing
and its ubiquitous connectivity have forever altered how we
interact with each other, melding the digital and physical
worlds and blurring distinctions between "offline" and "online."
These platform giants are expanding their influence from the
digital world to the whole economy. Yet, few people truly
grasp the radical structural shifts of the last ten years. In
Modern Monopolies, Alex Moazed and Nicholas L. Johnson
tell the definitive story of what has changed, what it means for
businesses today, and how managers, entrepreneurs, and
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Given the powerfully
negative and ongoing impact of the
Great Recession on western economies, the question of
whether historically wealthy nations-the US, Western
European countries, Japan-can stay wealthy has become an
overriding concern for virtually every interested observer. Can
their middle classes remain comfortable as more and more
good and technically jobs disappear to other parts of the
world? Can they support themselves as they devote more
and more economic resources to an aging population base?
In The Third Globalization, eminent political economists Dan
Breznitz and John Zysman gather some of the discipline's
leading scholars to assess the prospects for growth and
prosperity among advanced industrial nations.
Individuals all over the world can use Airbnb to rent an
apartment in a foreign city, check Coursera to find a course
on statistics, join PatientsLikeMe to exchange information
about one's disease, hail a cab using Uber, or read the news
through Facebook's Instant Articles. The promise of
connective platforms is that they offer personalized services
and contribute to innovation and economic growth, while
bypassing cumbersome institutional or industrial overhead. In
The Platform Society, Van Dijck, Poell and De Waal offer a
comprehensive analysis of a connective world where
platforms have penetrated the heart of societies-disrupting
markets and labor relations, circumventing institutions,
transforming social and civic practices and affecting
democratic processes. This book questions what role online
platforms play in the organization of Western societies. First,
how do platform mechanisms work and to what effect are
they deployed? Second, how can platforms incorporate public
values and benefit the public good? The Platform Society
analyzes intense struggles between competing ideological
systems and contesting societal actors-market, government
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anchoring public values and the common
good in a platform society. Public values include of course
privacy, accuracy, safety, and security, but they also pertain
to broader societal effects, such as fairness, accessibility,
democratic control, and accountability. Such values are the
very stakes in the struggle over the platformization of
societies around the globe. The Platform Society highlights
how this struggle plays out in four private and public sectors:
news, urban transport, health, and education. Each struggle
highlights local dimensions, for instance fights over regulation
between individual platforms and city governments, but also
addresses the level of the platform ecosystem as well as the
geopolitical level where power clashes between global
markets and (supra-)national governments take place.
This comprehensive textbook by the editor of Law and the
Internet seeks to provide students, practitioners and
businesses with an up-to-date and accessible account of the
key issues in internet law and policy from a European and UK
perspective. The internet has advanced in the last 20 years
from an esoteric interest to a vital and unavoidable part of
modern work, rest and play. As such, an account of how the
internet and its users are regulated is vital for everyone
concerned with the modern information society. This book
also addresses the fact that internet regulation is not just a
matter of law but increasingly intermixed with technology,
economics and politics. Policy developments are closely
analysed as an intrinsic part of modern governance. Law,
Policy and the Internet focuses on two key areas: ecommerce, including the role and responsibilities of online
intermediaries such as Google, Facebook and Uber; and
privacy, data protection and online crime. In particular there is
detailed up-to-date coverage of the crucially important
General Data Protection Regulation which came into force in
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the broadest possible scope to interrogate the
emergence of “platform urbanism”, examining how it
transforms urban infrastructure, governance, knowledge
production, and everyday life, and brings together leading
scholars and early-career researchers from across five
continents and multiple disciplines. The volume advances
theoretical debates at the leading edge of the intersection
between urbanism, governance, and the digital economy, by
drawing on a range of empirically detailed cases from which
to theorize the multiplicity of forms that platform urbanism
takes. It draws international comparisons between urban
platforms across sites, with attention to the leading edges of
theory and practice and explores the potential for a renewal
of civic life, engagement, and participatory governance
through “platform cooperativism” and related movements. A
breadth of tangible and diverse examples of platform
urbanism provides critical insights to scholars examining the
interface of digital technologies and urban infrastructure,
urban governance, urban knowledge production, and
everyday urban life. The book will be invaluable on a range of
undergraduate and postgraduate courses, as well as for
academics and researchers in these fields, including
anthropology, geography, innovation studies, politics, public
policy, science and technology studies, sociology, sustainable
development, urban planning, and urban studies. It will also
appeal to an engaged, academia-adjacent readership,
including city and regional planners, policymakers, and thirdsector researchers in the realms of citizen engagement,
industrial strategy, regeneration, sustainable development,
and transport.
"Platform Scale explains the design of a family of emerging
digital business models that enables today's startups to
achieve rapid scale: the platform business model. The many
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the peer economy,
cryptocurrencies, APIs and developer
ecosystems, the Internet of things, crowdsourcing models,
and many others - are becoming increasingly relevant. Yet,
most new platform ideas fail because the business design
and growth strategies involved in building platforms are not
well understood. Platform scale is a builder's manual for
anyone building a platform business today. It lays out a
structured approach to desinging and growing a platform
business model and addressess the key factors that lead to
the success and failure of these businesses."--back cover.
The novel was born religious, alongside Protestant texts
produced in the same format by the same publishers. Novels
borrowed features of these texts but over the years
distinguished themselves, becoming the genre we know
today. Jordan Alexander Stein traces this history, showing
how the physical object of the book shaped the stories it
contained.
Develop the skills and capabilities quickly becoming essential
in the new marketing paradigm The Rise of the Platform
Marketer helps you leverage the "always-on" consumer to
deliver more personalized engagements across media,
channels, and devices. By managing these interactions at
scale throughout the customer lifecycle, you can optimize the
value of your customers and segments through strategic use
of Connected CRM (cCRM). This book shows you how to
take advantage of the massive growth and proliferation of
social and other digital media, with clear strategy for
developing the new capabilities, tools, metrics, and processes
essential in the age of platform marketing. Coverage includes
identity management, audience management, consumer
privacy and compliance, media and channel optimization,
measurement and attribution, experience design, and
integrated technology, plus a discussion on how the company
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increasingly rapid
evolution and capabilities. The expansion
of digital platforms has created addressability opportunity
through search, video, display, and social media, offering
today's foremost opportunity for competitive advantage. This
book outlines the capabilities and perspective required to
reap the rewards, helping you shift your strategy to align with
the demands and expectations of the modern consumer.
Develop the tools, metrics, and processes necessary to
engage the modern consumer Gain a deep understanding of
Connected Customer Relationship Management Leverage
trends in technology and analytics to create targeted
messages Adjust your company's structure and operations to
align with new capabilities The new era of marketing requires
thorough understanding of cCRM, along with the knowledge
and innovative forethought to thrive in the ever-expanding
digital audience platform environment. The Rise of the
Platform Marketer gives you an edge, and helps you clear a
path to full implementation.
What unites Google and Facebook, Apple and Microsoft,
Siemens and GE, Uber and Airbnb? Across a wide range of
sectors, these firms are transforming themselves into
platforms: businesses that provide the hardware and software
foundation for others to operate on. This transformation
signals a major shift in how capitalist firms operate and how
they interact with the rest of the economy: the emergence of
platform capitalism. This book critically examines these new
business forms, tracing their genesis from the long downturn
of the 1970s to the boom and bust of the 1990s and the
aftershocks of the 2008 crisis. It shows how the fundamental
foundations of the economy are rapidly being carved up
among a small number of monopolistic platforms, and how
the platform introduces new tendencies within capitalism that
pose significant challenges to any vision of a post-capitalist
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how the most powerful tech companies
of our time are transforming the global economy."
Social media and digital technologies are transforming what
and how we read. Books and Social Media considers the way
in which readers and writers come together in digital
communities to discover and create new works of fiction. This
new way of engaging with fiction stretches the boundaries of
what has been considered a book in the past by moving
beyond the physical or even digitally bound object to the
consideration of content, containers, and the ability to share.
Using empirical data and up-to-date research methods,
Miriam Johnson introduces the ways in which digitally social
platforms give rise to a new type of citizen author who
chooses to sidestep the industry’s gatekeepers and share
their works directly with interested readers on social
platforms. Gender and genre, especially, play a key role in
developing the communities in which these authors write. The
use of surveys, interviews, and data mining brings to the fore
issues of gender, genre, community, and power, which
highlight the push and pull between these writers and the
industry. Questioning what we always thought we knew about
what makes a book and traditional publishing channels, this
book will be of interest to anyone studying or researching
publishing, book history, print cultures, and digital and
contemporary literatures.
The emergence of new platform business models, notably the
sharing economy, is impacting the economy in various ways,
altering the structure of many industries, and raising a
number of economic and political issues. This book
investigates the widespread influence of the sharing economy
on businesses and society, as well as examining its
underpinning economic principles and development. This
volume presents an exhaustive review of the existing
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concern for incumbent businesses. It also
explains the business models for those who are interested in
embarking on their own ventures and provides an excellent
source for further research. It takes an in-depth look at
controversial labour policies, such as using labour as selfemployed contractors or using regulatory grey areas to
expand in markets. It is highly multidisciplinary, establishing
links between economics, finance, marketing and consumer
behaviour. This contribution on the sharing economy will
enable researchers and graduate and doctoral students to
expand and improve their understanding of this topic and
identify new research problems in all of these areas. The
book will also appeal to policy makers, regional and local
government decision makers, and those interested in labour
markets transformation.
Untangles the web of commodity, capitalism, and art that is
anime
A trio of experts on high-tech business strategy and
innovation reveal the principles that have made platform
businesses the most valuable firms in the world and the first
trillion-dollar companies. Managers and entrepreneurs in the
digital era must learn to live in two worlds—the conventional
economy and the platform economy. Platforms that operate
for business purposes usually exist at the level of an industry
or ecosystem, bringing together individuals and organizations
so they can innovate and interact in ways not otherwise
possible. Platforms create economic value far beyond what
we see in conventional companies. The Business of
Platforms is an invaluable, in-depth look at platform strategy
and digital innovation. Cusumano, Gawer, and Yoffie address
how a small number of companies have come to exert
extraordinary influence over every dimension of our personal,
professional, and political lives. They explain how these new
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also question whether
there are limits to the market
dominance and expansion of these digital juggernauts.
Finally, they discuss the role governments should play in
rethinking data privacy laws, antitrust, and other regulations
that could reign in abuses from these powerful businesses.
Their goal is to help managers and entrepreneurs build
platform businesses that can stand the test of time and win
their share of battles with both digital and conventional
competitors. As experts who have studied and worked with
these firms for some thirty years, this book is the most
authoritative and timely investigation yet of the powerful
economic and technological forces that make platform
businesses, from Amazon and Apple to Microsoft, Facebook,
and Google—all dominant players in shaping the global
economy, the future of work, and the political world we now
face.
A practical guide to the new economy that is transforming the
way we live, work, and play. Uber. Airbnb. Amazon. Apple.
PayPal. All of these companies disrupted their markets when
they launched. Today they are industry leaders. What’s the
secret to their success? These cutting-edge businesses are
built on platforms: two-sided markets that are revolutionizing
the way we do business. Written by three of the most soughtafter experts on platform businesses, Platform Revolution is
the first authoritative, fact-based book on platform models.
Whether platforms are connecting sellers and buyers, hosts
and visitors, or drivers with people who need a ride, Geoffrey
G. Parker, Marshall W. Van Alstyne, and Sangeet Paul
Choudary reveal the what, how, and why of this revolution
and provide the first “owner’s manual” for creating a
successful platform business. Platform Revolution teaches
newcomers how to start and run a successful platform
business, explaining ways to identify prime markets and
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strategies behind some of today’s up-andcoming platforms, such as Tinder and SkillShare, and explain
how traditional companies can adapt in a changing
marketplace. The authors also cover essential issues
concerning security, regulation, and consumer trust, while
examining markets that may be ripe for a platform revolution,
including healthcare, education, and energy. As digital
networks increase in ubiquity, businesses that do a better job
of harnessing the power of the platform will win. An
indispensable guide, Platform Revolution charts out the
brilliant future of platforms and reveals how they will
irrevocably alter the lives and careers of millions.

This report contains detailed profiles of twelve of the
world’s leading platform companies and derives
insights from those profiles about what platforms
actually do, how they do it, and why they succeed
financially.
Offering a deeper understanding of today’s internet
media and the management theory behind it
Platforms are everywhere. From social media to
chat, streaming, credit cards, and even bookstores, it
seems like almost everything can be described as a
platform. In The Platform Economy, Marc Steinberg
argues that the “platformization” of capitalism has
transformed everything, and it is imperative that we
have a historically precise, robust understanding of
this widespread concept. Taking Japan as the key
site for global platformization, Steinberg delves into
that nation’s unique technological and managerial
trajectory, in the process
systematically examining
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untold stories revealed here is that of the 1999
iPhone precursor, the i-mode: the world’s first
widespread mobile internet platform, which became
a blueprint for Apple and Google’s later dominance
of the mobile market. Steinberg also charts the rise
of social gaming giants GREE and Mobage, chat
tools KakaoTalk, WeChat, and LINE, and video
streaming site Niconico Video, as well as the
development of platform theory in Japan, as part of a
wider transformation of managerial theory to account
for platforms as mediators of cultural life. Analyzing
platforms’ immense impact on contemporary media
such as video streaming, music, and gaming, The
Platform Economy fills in neglected parts of the
platform story. In narrating the rise and fall of
Japanese platforms, and the enduring legacy of
Japanese platform theory, this book sheds light on
contemporary tech titans like Facebook, Google,
Apple, and Netflix, and their platform-mediated
transformation of contemporary life—it is essential
reading for anyone wanting to understand what
capitalism is today and where it is headed.
A pair of technology experts describe how humans
will have to keep pace with machines in order to
become prosperous in the future and identify
strategies and policies for business and individuals
to use to combine digital processing power with
human ingenuity.
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A fascinating deep dive on innovation from the New
Advertising Platforms
York Times bestselling author of How We Got To
Now and Unexpected Life The printing press, the
pencil, the flush toilet, the battery--these are all great
ideas. But where do they come from? What kind of
environment breeds them? What sparks the flash of
brilliance? How do we generate the breakthrough
technologies that push forward our lives, our society,
our culture? Steven Johnson's answers are
revelatory as he identifies the seven key patterns
behind genuine innovation, and traces them across
time and disciplines. From Darwin and Freud to the
halls of Google and Apple, Johnson investigates the
innovation hubs throughout modern time and pulls
out the approaches and commonalities that seem to
appear at moments of originality.
Digital transformation concepts have created new
business principles such as the on-demand
economy and a new sharing economy. While the ondemand economy has primarily grown out of
industrialized economies, especially North America,
Africa has been known to exhibit communal living
characterized by sharing. Literature has shown that
the introduction of ICTs to everyday life and
business has redefined the concept of sharing and
also evolved an entirely new spectrum of sharing –
both in the individual and business settings.
Alongside this new spectrum is a new disruptive
business model known as the platform business
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model. While the subject continues to attract interest
Advertising Platforms
globally and locally, there is a need to deepen the
understanding of this subject to validate global
perspectives on platforms as economic drivers within
the African context. Africa's Platforms and the
Evolving Sharing Economy is an essential reference
source that explores evidence-based platform
dynamics and their impact on Africa as a continent
leveraging technology for economic development.
The book also delves into current data protection
and privacy issues and the policies and regulations
that could impact the design, deployment, and use of
platforms for businesses. Featuring research on
topics such as digital design, e-commerce, and
enterprise information systems, this book is ideally
designed for government officials, economists,
business executives, managers, academicians,
students, researchers, and global finance
professionals.
This edited collection offers readers a practical focus
on how media technologies are involved in
recruitment and mobilization processes of far-right
groups.
The wide-ranging implications of the shift to a
sharing economy, a new model of organizing
economic activity that may supplant traditional
corporations. Sharing isn't new. Giving someone a
ride, having a guest in your spare room, running
errands for someone, participating in a supper
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club—these are not revolutionary concepts. What is
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new, in the “sharing economy,” is that you are not
helping a friend for free; you are providing these
services to a stranger for money. In this book, Arun
Sundararajan, an expert on the sharing economy,
explains the transition to what he describes as
“crowd-based capitalism”—a new way of organizing
economic activity that may supplant the traditional
corporate-centered model. As peer-to-peer
commercial exchange blurs the lines between the
personal and the professional, how will the economy,
government regulation, what it means to have a job,
and our social fabric be affected? Drawing on
extensive research and numerous real-world
examples—including Airbnb, Lyft, Uber, Etsy,
TaskRabbit, France's BlaBlaCar, China's Didi Kuaidi,
and India's Ola, Sundararajan explains the basics of
crowd-based capitalism. He describes the intriguing
mix of “gift” and “market” in its transactions,
demystifies emerging blockchain technologies, and
clarifies the dizzying array of emerging on-demand
platforms. He considers how this new paradigm
changes economic growth and the future of work.
Will we live in a world of empowered entrepreneurs
who enjoy professional flexibility and independence?
Or will we become disenfranchised digital laborers
scurrying between platforms in search of the next
wedge of piecework? Sundararajan highlights the
important policy choices and suggests possible new
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directions for self-regulatory organizations, labor law,
Advertising Platforms
and funding our social safety net.
During the last decade, platform businesses such as
Uber, Airbnb, Amazon and eBay have been taking
over the world. In almost every sector, traditional
businesses are under attack from digital disrupters
that are effectively harnessing the power of
communities. But what exactly is a platform business
and why is it different? In Platform Strategy, Laure
Claire Reillier and Benoit Reillier provide a practical
guide for students, digital entrepreneurs and
executives to understand what platforms are, how
they work and how you can build one successfully.
Using their own "rocket model" and original case
studies (including Google, Apple, Amazon), they
explain how designing, igniting and scaling a
platform business requires learning a whole new set
of management rules. Platform Strategy also offers
many fascinating insights into the future of platforms,
their regulation and governance, as well as how they
can be combined with other business models. Benoit
Reillier and Laure Claire Reillier are co-founders of
Launchworks, a leading advisory firm focused on
helping organizations develop and scale innovative
business models.
The book shares knowledge about magic and the
spells that exist in the universe. This book provides a
foundation for you to take your first steps towards
miracles. The author leads you to an understanding
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of what existence and life are and how we can
Advertising Platforms
manage their dynamics.
In her pioneering book Platform Leadership (with
Michael Cusumano), Gawer gave us the strategy of
building coalitions of customers, suppliers, and
complementors. Now, she brings together a number
of the leading researchers in the area of platform
strategy to give us a book that will be a key
reference for both practitioners and academics.
Adam Brandenburger, New York University, US
Annabelle Gawer s collected volume of research
shows that a vibrant community of scholars has
arisen around platforms and innovation. Each of the
chapters is first rate, with top researchers offering
some of their latest work. This will be an
indispensable book for students of innovation and
technology management everywhere. Henry
Chesbrough, University of California, Berkeley, US
Annabelle Gawer s Platforms, Markets and
Innovation is the first serious exploration of the
critical but subtle role that platforms play in business,
society and our personal lives. As digital
technologies penetrate every nook and cranny of the
world around us, we rely on platforms to both help us
use the new technologies, as well as to organize
new markets of innovation that add applications on
top of the platforms and make them far more
valuable. Dr Gawer s excellent book is designed to
help us understand the mysterious nature of
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platforms. It brings together the insights of twentyAdvertising Platforms
four experts around the world who contributed to the
fourteen chapters of the book. Dr Gawer s book is
invaluable to anyone trying to understand the
nuanced nature of platforms, and their implications
for the evolution of innovation in the 21st century.
Irving Wladawsky-Berger, IBM Academy of
Technology, US The emergence of platforms is a
novel phenomenon impacting most industries, from
products to services. Industry platforms such as
Microsoft Windows or Google, embedded within
industrial ecosystems, have redesigned our
industrial landscapes, upset the balance of power
between firms, fostered innovation and raised new
questions on competition and innovation. Annabelle
Gawer presents cutting-edge contributions from 24
top international scholars from 19 universities across
Europe, the USA and Asia, from the disciplines of
strategy, economics, innovation, organization studies
and knowledge management. The novel insights
assembled in this volume constitute a fundamental
step towards an empirically based, nuanced
understanding of the nature of platforms and the
implications they hold for the evolution of industrial
innovation. The book provides an overview of
platforms and discusses governance, management,
design and knowledge issues. With a
multidisciplinary approach, this book will strongly
appeal to academics and advanced students in
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management, innovation, strategy, economics and
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design. It will also prove an enlightening read for
business managers in IT industries.
Many of the most dynamic public companies, from
Alibaba to Facebook to Visa, and the most valuable
start-ups, such as Airbnb and Uber, are
matchmakers that connect one group of customers
with another group of customers. Economists call
matchmakers multisided platforms because they
provide physical or virtual platforms for multiple
groups to get together. Dating sites connect people
with potential matches, for example, and ride-sharing
apps do the same for drivers and riders. Although
matchmakers have been around for millennia,
they’re becoming more and more popular—and
profitable—due to dramatic advances in technology,
and a lot of companies that have managed to crack
the code of this business model have become
today’s power brokers. Don’t let the flashy
successes fool you, though. Starting a matchmaker
is one of the toughest business challenges, and
almost everyone who tries to build one, fails. In
Matchmakers, David Evans and Richard
Schmalensee, two economists who were among the
first to analyze multisided platforms and discover
their principles, and who’ve consulted for some of
the most successful platform businesses in the
world, explain how matchmakers work best in
practice, why they do what they do, and how
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entrepreneurs can improve their chances for
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success. Whether you’re an entrepreneur, an
investor, a consumer, or an executive, your future
will involve more and more multisided platforms, and
Matchmakers—rich with stories from platform winners
and losers—is the one book you’ll need in order to
navigate this appealing but confusing world.
In a world where web services can make real-time
data accessible to anyone, how can the government
leverage this openness to improve its operations and
increase citizen participation and awareness?
Through a collection of essays and case studies,
leading visionaries and practitioners both inside and
outside of government share their ideas on how to
achieve and direct this emerging world of online
collaboration, transparency, and participation.
Contributions and topics include: Beth Simone
Noveck, U.S. Deputy Chief Technology Officer for
open government, "The Single Point of Failure" Jerry
Brito, senior research fellow at the Mercatus Center
at George Mason University, "All Your Data Are
Belong to Us: Liberating Government Data" Aaron
Swartz, cofounder of reddit.com, OpenLibrary.org,
and BoldProgressives.org, "When Is Transparency
Useful?" Ellen S. Miller, executive director of the
Sunlight Foundation, "Disrupting Washington's
Golden Rule" Carl Malamud, founder of
Public.Resource.Org, "By the People" Douglas
Schuler, president of the Public Sphere Project,
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"Online Deliberation and Civic Intelligence" Howard
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Dierking, program manager on Microsoft's MSDN
and TechNet Web platform team, "Engineering Good
Government" Matthew Burton, Web entrepreneur
and former intelligence analyst at the Defense
Intelligence Agency, "A Peace Corps for
Programmers" Gary D. Bass and Sean Moulton,
OMB Watch, "Bringing the Web 2.0 Revolution to
Government" Tim O'Reilly, founder and CEO of
O'Reilly Media, "Defining Government 2.0: Lessons
Learned from the Success of Computer Platforms"
Open Government editors: Daniel Lathrop is a
former investigative projects reporter with the Seattle
Post Intelligencer who's covered politics in
Washington state, Iowa, Florida, and Washington
D.C. He's a specialist in campaign finance and
"computer-assisted reporting" -- the practice of using
data analysis to report the news. Laurel Ruma is the
Gov 2.0 Evangelist at O'Reilly Media. She is also cochair for the Gov 2.0 Expo.
Digital platforms are changing the rules of
competition in the global economy. Until recently, it
took Fortune 500 companies an average of 20 years
to reach billion-dollar market valuations. Successful
platforms now reach that milestone in an average of
four years. In The Platform Paradox: How Digital
Businesses Succeed in an Ever-Changing Global
Marketplace, Wharton professor Mauro F. Guillén
highlights a key incongruity in this new world. Most
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platforms considered to be successful have
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triumphed in only some, rather than all, parts of the
world. There are very few truly global digital
platforms. In more than three decades of studying
multinational firms, Guillén has found they often
misunderstand key aspects of what it takes to
succeed globally, from culture and institutions to
local competitive dynamics and pursuing markets in
a logical sequence. Seeing multibillion-dollar
companies like Amazon flounder in certain markets
has led Guillén to research what it takes to create a
successful global strategy. In The Platform Paradox,
Guillén details: How the COVID-19 pandemic has
accelerated digitization and forced companies like
Airbnb to pivot and adapt; How platforms like Tinder
and Uber have used local advantages to grow
rapidly in different countries; How traditional
companies have transformed themselves into digital
platforms, like Lego undertaking a digital revolution
to emerge from bankruptcy and become the "Apple
of toys"; and The possibilities and limits to global
expansion, as illustrated by companies like Zoom
and Skype. In The Platform Paradox, Guillén offers
an integrated framework for these platforms to
identify and implement a digital platform strategy on
a truly global scale.
In the past two decades, research on electronic
commerce and platforms has thrived. Tremendous
academic research has been conducted on this
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specific concept. Over the last decade, with the rise
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of applications and mobile technology, that stream of
research has extended to the collaborative economy,
more colloquially known as the sharing economy.
The commonality between e-commerce and
collaborative consumption being that they both occur
online and rely predominantly on platforms. The
Handbook of Research on the Platform Economy
and the Evolution of E-Commerce is a
comprehensive reference book offering a holistic
perspective of the platform economy by connecting
the e-commerce and collaborative economy streams
into a common framework. As such, this integrated
perspective offers a clearer understanding of the key
trends in research and in managerial action, as well
as an agenda for future studies and practice. This
handbook emphasizes how the digital transition will
create an increased merging between physical and
digital activities, as well as the challenges and
opportunities pertaining to this trend. Covering topics
including sharing economy, Marketing 4.0, and
digital applications, this book is essential for
marketers, managers, executives, students,
researchers, and academicians.
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