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This educators’ introduction to semiotics describes a communications phenomenon that has
permeated and influenced learner attitudes, behaviors and cognition in any learning
environment but especially formal mediated learning environments. Relevant semiotic theory is
meaningfully integrated into each chapter.
Wars create their own dynamics, especially with regard to images and language. The semiotic
and semantic codes are redefined, according to the need to create an enemy image, or in
reference to the results of a war that are post-event defined as just or reasonable. The semiotic
systems of wars are central to the discussion of the contributions within this volume, which
highlight the interrelationship of semiotic systems and their constructions during wars in
different periods of history.
Mythologies is a masterpiece of analysis and interpretation. At its heart, Barthes’s collection of
essays about the “mythologies” of modern life treats everyday objects and ideas – from
professional wrestling, to the Tour de France, to Greta Garbo’s face – as though they are
silently putting forward arguments. Those arguments are for modernity itself, the way the world
is, from its class structures, to its ideologies, to its customs. In Barthes’s view, the mythologies
of the modern world all tend towards one aim: making us think that the way things are, the
status quo, is how they should naturally be. For Barthes, this should not be taken for granted;
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instead, he suggests, it is a kind of mystification, preventing us from seeing things differently or
believing they might be otherwise. His analyses do what all good analytical thinking does: he
unpicks the features of the arguments silently presented by his subjects, reveals their (and our)
implicit assumptions, and shows how they point us towards certain ideas and conclusions.
Indeed, understanding Barthes’ methods of analysis means you might never see the world in
the same way again. Six skills combine to make up our ability to think critically. Mythologies is
an especially fine example of a work that uses the skills of analysis and creative thinking.
Using both verbal and nonverbal techniques to make its messages as persuasive as possible,
advertising has become an integral component of modern-day social discourse designed to
influence attitudes and lifestyle behaviors by covertly suggesting how we can best satisfy our
innermost urges and aspirations through consumption. This book looks at the categories of this
form of discourse from the standpoint of semiotic analysis. It deals with the signifying
processes that underlie advertising messages in print, electronic, and digital form.
Social media has become an integral part of society as social networking has become a main
form of communication and human interaction. To stay relevant, businesses have adopted
social media tactics to interact with consumers, conduct business, and remain competitive.
Social technologies have reached a vital point in the business world, being essential in
strategic decision-making processes, building relationships with consumers, marketing and
branding efforts, and other important areas. While social media continues to gain importance in
modern society, it is essential to determine how it functions in contemporary business. The
Research Anthology on Strategies for Using Social Media as a Service and Tool in Business
provides updated information on how businesses are strategically using social media and
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explores the role of social media in keeping businesses competitive in the global economy.
The chapters will discuss how social tools work, what services businesses are utilizing, both
the benefits and challenges to how social media is changing the modern business atmosphere,
and more. This book is essential for researchers, instructors, social media managers, business
managers, students, executives, practitioners, industry professionals, social media analysts,
and all audiences interested in how social media is being used in modern businesses as both a
service and integral tool.
The semiotics discipline - a hybrid of communication science and anthropology - accounts for
the deep cultural codes that structure communication and sociality, endow things with value,
move us through constructed space, and moderate our encounters with change. Doing
Semiotics shows readers how to leverage these codes to solve business problems, foster
innovation, and create meaningful experiences for consumers. In addition to the key principles
and methods of applied semiotics, it introduces the basics of branding, strategic decisionmaking, and cross-cultural marketing management. Through practical exercises, examples,
extended team projects, and evaluation criteria, this book guides students through the
application of learning to all phases of semiotics-based projects for communications, brand
equity management, design strategy, new product development, and public policy
management. In addition to tools for sorting data and mapping cultural dimensions of a market,
it includes useful interview protocols for use in focus groups, in-depth interviews, and
ethnographic studies, as well as expert case studies that will enable readers to apply semiotics
to consumer research.
Contemporary culture is as much visual as literary. This book explores an approach to the
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communicative power of the pictorial and multimodal documents that make up this visual
culture, using Peircean semiotics. It develops the enormous theoretical potential of Peirce's
theory of signs of signs (semiotics) and the persuasive strategies in which they are employed
(visual rhetoric) in a variety of documents. Unlike presentations of semiotics that take the
written word as the reference value, this book examines this particular rhetoric using pictorial
signs as its prime examples. The visual is not treated as the 'poor relation' to the (written)
word. It is therefore possible to isolate more clearly the specific constituent properties of word
and image, taking these as the basic material of a wide range of cultural artefacts. It looks at
comic strips, conventional photographs, photographic allegory, pictorial metaphor, advertising
campaigns and the huge semiotic range exhibited by the category of the 'poster'. This is
essential reading for all students of semiotics, introductory and advanced.
The fourth internationalworkshop,“EngineeringSocietiesin the Agents World” (ESAW 2003)
was a three-dayevent that took place at the end of October 2003. After previous events in
Germany, the Czech Republic, and Spain, the workshop crossed the Channel, to be held at
the premises of Imperial College, London. The steady increase in the variety of backgrounds of
contributing sci- tists, fascinating new perspectives on the topics, and number of participants,
bespeaks the success of the ESAW workshop series. Its idea was born in 1999 among
members of the working group on “Communication, Coordination, and Collaboration” of the
?rst lease of life of the European Network of Excellence on Agent-Based Computing,
AgentLink, out of a critical discussion about the general mindset of the agent community. At
that time, we felt that proper csiderationsofsystemicaspectsofagenttechnologydeployment,suchasackno- edgement of the
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importance of the social and environmental perspectives, were sorely missing: a de?ciency
that we resolved should be addressed directly by a new forum.

Brand Equity Planning with Structuralist Rhetorical Semiotics furnishes an
innovative conceptual model and methodology for brand equity planning, with
view to addressing a crucial gap in the existing marketing and semiotic literatures
concerning how advertising multimodal textual elements may be transformed into
brand associations, with an emphasis on rhetorical relata as modes of
connectivity between a brand’s surface and depth grammar. The scope of this
project is inter-disciplinary, spanning research areas such as brand equity,
structuralist semiotics, textual semiotics, visual and film semiotics, multimodal
rhetoric, Film theory, psychoanalysis. The proposed connectionist model of the
brand trajectory of signification is operationalized through a methodological
framework that encompasses a structuralist semiotic interpretative approach to
the textual formation of brand equity, supported by quantitative content analysis
with the aid of the software Atlas.ti and the application of multivariate mapping
techniques.
Newly updated for the digital era, this classic textbook provides a comprehensive
historical study of advertising and its function within contemporary society by
tracing advertising's influence throughout different media and cultural periods,
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from early magazines through to social media. With several new chapters on the
rise of the Internet, mobile, and social media, this fourth edition offers new
insights into the role of Google, Facebook, Snapchat, and YouTube as both
media and advertising companies, as well as examining the role of brand culture
in the 21st century.
"Will be a very useful tool for any student trying to make sense of the vast
expanses of contemporary cultural theory and criticism. Well-written and
admirably self-reflective, it combines rigorous explications and applications of
many of the most influential concepts and theorists." - Lawrence Grossberg,
University of North Carolina "Accessible and insightful throughout; offering help to
both experienced and inexperienced students of cultural theory. Highly
recommended." - John Storey, University of Sunderland Doing Cultural Theory
teaches more than just the basics of cultural theory. It unpacks its complexities
with real-life examples, and shows readers how to link theory and practice. This
book: Offers accessible introductions to how cultural studies has engaged with
key theories in structuralism, poststructuralism and postmodernism Teaches
straightforward ways of practising these theories so students learn to think for
themselves Uses 'practice' boxes to show students how to apply cultural theory in
the real world Guides students through the literature with carefully selected
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further reading recommendation. Other textbooks only show how others have
analyzed and interpreted the world. Doing Cultural Theory takes it a step further
and teaches students step-by-step how to do cultural theory for themselves.
This book throws light on ideologies, practices and sociocultural developments
currently shaping language use in Japan by departing from the more common
investigation of language in private contexts and examining aspects of the
language found in a range of significant public spaces, from the material (an
international airport, the streets of Tokyo, the JSL classroom in Japan and
courtrooms) to the electronic (television dramas, local government web pages
and cyberspace). Through its study of the language encountered in such
settings, the volume provides a deeper understanding of multifaceted aspects of
linguistic diversity, both in terms of the use of languages other than Japanese
and of issues relating to the Japanese language itself. The variety of theoretical
approaches brought to bear by contributing authors ensures a substantial
intellectual contribution to the literature on language in contemporary Japan. This
book was published as a special issue of Japanese Studies.
Understanding India: Cultural Influences on Indian Television Commercials is a
book about Indian television commercial production. It focuses on how key
production decisions shape a television commercial’s visual language. The
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larger goal of the book is to delineate the link between this visual language and
India’s socio-cultural identity. The book is the outcome of an ethnographic study
that attempted to capture the nuances of the cinematic or visual aspect of
marketing communications strategy. It is, thus, situated at the intersection of
interests in marketing and visual culture. In this book, many of the discussed
television commercials have an embedded vision of India. Within the context of a
new consumer culture emerging due to economic liberalization, the book
discusses these sketches of India.
This provocative book undertakes a new and challenging reading of recent
semiotic and structuralist theory, arguing that films, novels, and poems cannot be
studied in isolation from their viewers and readers.
This book is the first comprehensive study combining and integrating advertising,
culture and translation within the framework of colonial, Commonwealth, and
postcolonial studies, and globalization. It addresses a number of controversial
issues evident in two relatively young disciplines, as a result of decades of
research and teaching in university courses. A cross-cultural approach to
translational issues and the translatability of advertising cohesively is adopted
here, exploring the dynamics of the conflict between the ‘centre’ and the
‘periphery’. It introduces the concept of advertising English as lingua franca
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(AELF), marking new trends in the domain of varieties of English around the
world (VEAW). The data examined here show the ambivalent polarity
conditioning advertising and translation: both have been mutually exclusive, and
both have been subject to bans, censorship and ideological control, racism,
propaganda, and stereotyping. In their fundamental principles and concepts of
theories and applications, however, neither discipline cannot exist outside a free
market and total freedom of expression and trust.
Understanding Language is the second edition of this introduction to linguistics
aimed at all students who are new to the subject. The book is comprehensive in
its coverage of the key areas of linguistics, yet explains these in an easy to
understand, jargon-free way. Pictures, diagrams, tables and suggestions for
further reading together with Grace Winkler's witty prose make this an accessible,
student friendly guide which should enable students to navigate this often
complicated area of study. Topics covered include: language acquisition speech
sounds the make-up of words grammar meaning communication the history of
English language variation and change language and technology. This is an
essential introduction for any student taking linguistics at university, whether as
their main subject of study, or in conjunction with related fields.
Using both verbal and nonverbal techniques to make its messages as persuasive
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as possible, advertising has become an integral component of modern-day social
discourse designed to influence attitudes and lifestyle behaviours by covertly
suggesting how we can best satisfy our innermost urges and aspirations through
consumption. This text looks at the categories of this form of discourse from the
standpoint of semiotic analysis. It deals with the signifying processes that
underlie advertising messages in print, electronic and digital form.
"... serious scholars of Vico as well as glottogeneticists will find much of value in
this excellent monograph." -- New Vico Studies "... a provocative, wellresearched argument which might find reapplication in the fields of anthropology,
semiotics, archeology, psychology or even philosophy." -- Theological Book
Review Danesi returns to the work of the 18th-century Italian philosopher
Giambattista Vico to create a persuasive, original account of the evolution and
development of language, one of the deep mysteries of human existence. The
Vichian reconstruction of the origin of language is described at length, then
evaluated in light of contemporary research in the cognitive, social, and biological
sciences.
This book develops a new framework for describing the structure of multimodal
documents: how language, image, layout and other modes of communication
work together to convey meaning. Building on recent research in multimodal
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analysis, functional linguistics and information design, the book examines the
textual, visual, and spatial aspects of page-based multimodal documents and
employs an analytical model to describe and interpret their structure using the
concepts of semiotic modes, medium and genre. To demonstrate and test this
approach, the study performs a systematic, longitudinal analysis of a corpus of
multimodal documents within a single genre: an extensively annotated corpus of
tourist brochures produced between 1967-2008. The book provides multimodal
discourse analysts with methodological tools to draw empirically-based
conclusions about multimodal documents, and will be a valuable resource for
researchers planning to develop and study multimodal corpora.
The chapters in this book consist of selected papers that were presented at the
2nd International Conference and Poster Exhibition on Semiotics and Visual
Communication at the Cyprus University of Technology in October 2015. They
investigate the theme of the Conference, Culture of Seduction [the seduction of
culture] and look at Seduction as in “deception”, not sexual enticement, but as a
mechanism of attraction and appeal which has often been the case in many
communication strategies and approaches used by mass and popular culture.
Seduction has historic and increasing agency in visual communication—the
urgency to entice viewers is ever more powerful in difficult economic times, in an
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increasingly hyper-real world – and designers are led to become exceedingly
complicit in its strategies. The contributions here cover a range of approaches
from theoretical aspects of seduction in verbal and nonverbal communication,
public spaces, design and meaning, seductive strategies, and advertising design,
as well as fashion representations and packaging design.
History and Classics of Modern Semiotics -- Sign and Meaning -- Semiotics,
Code, and the Semiotic Field -- Language and Language-Based Codes -- From
Structuralism to Text Semiotics: Schools and Major Figures -- Text Semiotics:
The Field -- Nonverbal Communication -- Aesthetics and Visual Communication.
The global pharmaceutical industry is currently estimated to be worth $1 trillion.
Contributors chart the rise of scientific marketing within the industry from
1920-1980. This is the first comprehensive study into pharmaceutical marketing,
demonstrating that many new techniques were actually developed in Europe
before being exported to America.
The first edition of ELL (1993, Ron Asher, Editor) was hailed as "the field's
standard reference work for a generation". Now the all-new second edition
matches ELL's comprehensiveness and high quality, expanded for a new
generation, while being the first encyclopedia to really exploit the multimedia
potential of linguistics. * The most authoritative, up-to-date, comprehensive, and
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international reference source in its field * An entirely new work, with new editors,
new authors, new topics and newly commissioned articles with a handful of
classic articles * The first Encyclopedia to exploit the multimedia potential of
linguistics through the online edition * Ground-breaking and International in scope
and approach * Alphabetically arranged with extensive cross-referencing *
Available in print and online, priced separately. The online version will include
updates as subjects develop ELL2 includes: * c. 7,500,000 words * c. 11,000
pages * c. 3,000 articles * c. 1,500 figures: 130 halftones and 150 colour *
Supplementary audio, video and text files online * c. 3,500 glossary definitions *
c. 39,000 references * Extensive list of commonly used abbreviations * List of
languages of the world (including information on no. of speakers, language
family, etc.) * Approximately 700 biographical entries (now includes
contemporary linguists) * 200 language maps in print and online Also available
online via ScienceDirect – featuring extensive browsing, searching, and internal
cross-referencing between articles in the work, plus dynamic linking to journal
articles and abstract databases, making navigation flexible and easy. For more
information, pricing options and availability visit www.info.sciencedirect.com. The
first Encyclopedia to exploit the multimedia potential of linguistics Groundbreaking in scope - wider than any predecessor An invaluable resource for
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researchers, academics, students and professionals in the fields of: linguistics,
anthropology, education, psychology, language acquisition, language pathology,
cognitive science, sociology, the law, the media, medicine & computer science.
The most authoritative, up-to-date, comprehensive, and international reference
source in its field
This is the first scholarly collection to examine the social and cultural aspects on
the worldwide interest in the faded remains of advertising signage (popularly
known as ‘ghost signs’). Contributors to this volume examine the complex
relationships between the signs and those who commissioned them, painted
them, viewed them and view them today. Topics covered include cultural
memory, urban change, modernity and belonging, local history and placemaking, the crowd-sourced use of online mobile and social media to document
and share digital artefacts, ‘retro’ design and the resurgence in interest in the
handmade. The book is international and interdisciplinary, combining academic
analysis and critical input from practitioners and researchers in areas such as
cultural studies, destination marketing, heritage advertising, design, social history
and commercial archaeology.
Art and Language: Explorations in (Post) Modern Thought and Visual Culture sheds
new light on the symbiotic relationship between art and language by exploring how
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these cultured sets consociate on philosophical and art-historical levels. Against the
backdrop of (visual) semiotics the first section of the book considers the differences
between art and language from various vantage points: meaning-making, asking if art is
a language, Ernst Cassirer's symbolic forms, Jan Muka?ovský's signs, and Gilles
Deleuze's philosophy. The second section of the book deals with the works of (post)
modern artists from diverse cultural backgrounds who unfasten traditional linguistic and
artistic systems by destabilising the viewer and blurring the boundaries between art and
language. The author argues that this is the most productive, cutting-edge aspect of the
word-image relationship of that period. Language provides (post) modern art with its
thrust and focus and offers a site for critical intervention. The artistic forays the author
embarks on cover a wide range touching on Surrealism, Dada, Arabic Calligraphy, and
Chinese Conceptualist Art.
This two-volume set LNCS 11578 and 11579 constitutes the refereed proceedings of
the 11th International Conference on Social Computing and Social Media, SCSM 2019,
held in July 2019 as part of HCI International 2019 in Orlando, FL, USA. HCII 2019
received a total of 5029 submissions, of which 1275 papers and 209 posters were
accepted for publication after a careful reviewing process. The 81 papers presented in
these two volumes are organized in topical sections named: Social Media Design and
Development, Human Behaviour in Social Media, Social Network Analysis, Community
Engagement and Social Participation, Computer Mediated Communication, Healthcare
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Communities, Social Media in Education, Digital Marketing and Consumer Experience.
Dedicated to the growing field of food and drink tourism and culinary engagement, Sally
Everett offers a multi-disciplinary approach to the subject, embracing theories and
examples from numerous subject disciplines. Through a combination of critical theory
reflections, real-life case studies, media excerpts and activities, examples of food and
drink tourism around the world as well as a focus on employability, Food and Drink
Tourism provides a comprehensive & engaging resource on the growing trend of food
motivated travel & leisure. Suitable for any student studying tourism, hospitality, events,
sociology, marketing, business or cultural studies.
"This study is primarily concerned with problems within semiotics, translation theory,
and the interface between these two disciplines, or better areas of research. It treats of
a critical analysis of the concept of translation in, particularly, Peirce's doctrine of signs,
and the semiotic implications of the process of translation"--Introduction.
The first comprehensive encyclopedia for the growing fields of media and
communication studies, the Encyclopedia of Media and Communication is an essential
resource for beginners and seasoned academics alike. Contributions from over fifty
experts and practitioners provide an accessible introduction to these disciplines' most
important concepts, figures, and schools of thought – from Jean Baudrillard to Tim
Berners Lee, and podcasting to Peircean semiotics. Detailed and up-to-date, the
Encyclopedia of Media and Communication synthesizes a wide array of works and
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perspectives on the making of meaning. The appendix includes timelines covering the
whole historical record for each medium, from either antiquity or their inception to the
present day. Each entry also features a bibliography linking readers to relevant
resources for further reading. The most coherent treatment yet of these fields, the
Encyclopedia of Media and Communication promises to be the standard reference text
for the next generation of media and communication students and scholars.
Crystal Downing brings the postmodern theory of semiotics within reach for today's
evangelists. Following the idea of the sign through Scripture, church history and the
academy, Downing shows you how signs work and how sensitivity to their dynamics
can make or break an attempt to communicate truth.
IMAGE OF ISTANBUL, IMPACT OF ECOC 2010 ON THE CITY IMAGE by Evinc Do"
The relationship between translation and conflict is highly relevant in today’s globalised
and fragmented world, and this is attracting increased academic interest. This collection
of essays was inspired by the first international conference to directly address the
translator and interpreter’s involvement in situations of military and ideological conflict,
and its representation in fiction. The collection adopts an interdisciplinary approach, and
the contributors to the volume bring to bear a variety of perspectives informed by media
studies, historiography, literary scholarship and self-reflective interpreting and
translation practice. The reader is presented with compelling case studies of the
‘embeddedness’ of translators and interpreters, either on the ground or as portrayed in
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fiction, and of their roles in mediating, memorizing or rewriting conflict. The theoretical
reflection which the essays generate regarding mediation and neutrality, ethical
involvement and responsibility, and the implications for translator and interpreter
training, will be of interest to researchers in translation, interpreting, media, intercultural
and postcolonial studies.
Travel and Representation is a timely volume of essays that explores and re-examines the
various convergences between literature, art, photography, television, cinema and travel. The
essays do so in a way that appreciates the entanglement of representations and travel at a
juncture in theoretical work that recognizes the limits of representation, things that lie outside of
representation and the continuing power of representation. The emphasis is on the myriad
ways travelers/scholars employ representation in their writing/analyses as they re-think the
intersections between travelers, fields of representation, imagination, emotions and corporeal
experiences in the past, the present and the future.
Marcel Danesi is an entertaining and insightful tour guide to decoding the messages woven
into the advertisements, commercials, brand names, and logos we see on a daily basis.
Guiding readers through the basics of how to interpret ads, Danesi explores everything from
product and package design to jingles, cyberadvertising, ad campaigns, global impacts, culture
jamming, and advertising effects. Why It Sells will fascinate and inform all readers interested in
how ads, marketing, and branding take hold in the consumer psyche.
Ideology has become increasingly central to work in translation studies. To date, however,
most studies have focused on literary and religious texts, thus limiting wider understanding of
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how ideological clashes and encounters pervade any context where power inequalities are
present. This special edition of The Translator deliberately focuses on ideology in the
translation of a rich variety of lesser-studied genres, namely academic writing, cultural journals,
legal and scientific texts, political interviews, advertisements, language policy and European
Parliament discourse, in all of which translation as a social practice can be seen to shape,
maintain and at times also resist and challenge the asymmetrical nature of exchanges between
parties engaged in or subjected to hegemonic practices. The volume opens with two groundbreaking papers that investigate the nature and representation of truth and knowledge in the
translation of the sciences, followed by two contributions which approach the issue of shifts in
the translation of ideology from the standpoint of critical linguistics and critical discourse
analysis, using data from political speeches and interviews and from English and Korean
versions of Newsweek. Other contributions discuss the role that translation scholars can play
in raising public awareness of the manipulative devices used in advertising; the way in which
potentially competing institutional and individual ideologies are negotiated in the context of
interpreting in the European Union; the role translation plays in shaping the politics of a
multilingual nation state, with reference to Belgium; and the extent to which the concepts of
norms and polysystems may be productive in investigating the link between translation and
ideology, with reference to Chinese data.
Placed at the crossroads of diverse disciplines – medical sciences, information and
communication science, sociology of food, agricultural sciences – this book focuses on media,
food and nutrition. Contributors to this volume come from different countries including the
United Kingdom, Germany, Mexico and Romania, and consider comparatively their native
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cultures. The book answers several questions: How are food and nutrition made visible and
publicized? What is the role of media in relation to food and nutrition? What are the strategies
of discourses surrounding food and nutrition within new public spaces?
Proposes that consumers shop for brand meanings, not just goods and services. Brands offer
consumers intagible benefits such as symbolic relationship, a vicarious experience, and even a
sense of identity. This semiotic dimension of brands, has more that academic interest for firms,
since the breadth and depth of the meanings consumers associate with the brand name and
logo have measurable impact on the firm's financial performance.
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