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This comprehensive Handbook provides a synthesis of current work and research in media
management and economics. The volume has been developed around two primary objectives:
assessing the state of knowledge for the key topics in the media management and economics
fields; and establishing the research agenda in these areas, ultimately pushing the field in new
directions. The Handbook's chapters are organized into parts addressing the theoretical
components, key issues, analytical tools, and future directions for research. Each chapter
offers the current state of theory and scholarship of a specific area of study, and the volume
contributors--all well established in their areas of specialty--represent domestic and
international scholarship. With its unparalleled breadth of content from expert authors, the
Handbook provides background knowledge of the various theoretical dimensions and historical
paradigms, and establishes the direction for the next phases of research in this growing arena
of study. The Handbook of Media Management and Economics will serve to stimulate future
thought and research in the media management and economics disciplines. As such, this
volume will be a required reference for students, professors, and industry practitioners for
years to come.
This Handbook encapsulates the intellectual history of mass media ethics over the past twentyfive years. Chapters serve as a summary of existing research and thinking in the field, as well
as setting agenda items for future research. Key features include: up-to-date and
comprehensive coverage of media ethics, one of the hottest topics in the media community
'one-stop shopping' for historical and current research in media ethics experienced, top-tier
editors, advisory board, and contributors. It will be an essential reference on media ethics
theory and research for scholars, graduate students, and researchers in media, mass
communication, and journalism.
In Master Class: Teaching Advice for Journalism and Mass Communication Instructors,
members of the AEJMC Elected Standing Committee on Teaching take readers behind the
scenes to explain the teaching strategies, preparation tips, exercises, and project ideas that
have, in many cases, earned them university and national teaching awards. It is designed to
benefit everyone from instructors-in-training who are about to teach their first class to more
experienced professors who are looking for ways to freshen their approach in the classroom. A
companion website with additional resources can be found at
http://www.aejmc.org/home/resources/teaching-help/.
This book offers an interdisciplinary introduction to data journalism, offering a unique
combination of critical reflection and practical insight into the field, including how data
journalism is done around the world and the broader consequences of datafication in the news.
An indispensable survival guide for anyone in the media industry and the lawyers who serve
them Especially now, in an age of instant global access through digital media, it is vitally
important that journalists, authors and publishers, as well as the lawyers who serve them, be
fully up on the laws governing media, worldwide. The ultimate resource for all the media
content providers and purveyors, this fully updated and expanded Third Edition of the criticallyacclaimed handbook offers you instant access to relevant libel and privacy laws and important
legal rulings in the Europe, Asia, the Middle East and the Americas. It clearly and concisely
explains risks publishers should know about prior to publication, steps they can take in order to
avoid legal conflicts, and legal defences available to them in the event of a claim. Offers nationby-nation summaries of libel and privacy law written by local practitioners in an easy-to-use
reference format Expanded to include coverage of important emerging territories--Mexico,
Israel, and Argentina, et al--as well as the latest libel and privacy rulings Features new
chapters on emerging media markets--including Israel, Mexico, Argentina, Jordan, and
others--as well as valuable updates to the Middle East section Provides updates on all major
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media markets and nations, along with coverage of changes in libel laws in key jurisdictions,
including Australia, the UK, Hungary and Germany
Scholarly engagement with the magazine form has, in the last two decades, produced a
substantial amount of valuable research. Authored by leading academic authorities in the study
of magazines, the chapters in The Routledge Handbook of Magazine Research not only create
an architecture to organize and archive the developing field of magazine research, but also
suggest new avenues of future investigation. Each of 33 chapters surveys the last 20 years of
scholarship in its subject area, identifying the major research themes, theoretical developments
and interpretive breakthroughs. Exploration of the digital challenges and opportunities which
currently face the magazine world are woven throughout, offering readers a deeper
understanding of the magazine form, as well as of the sociocultural realities it both mirrors and
influences. The book includes six sections: -Methodologies and structures presents theories
and models for magazine research in an evolving, global context. -Magazine publishing: the
people and the work introduces the roles and practices of those involved in the editorial and
business sides of magazine publishing. -Magazines as textual communication surveys the field
of contemporary magazines across a range of theoretical perspectives, subjects, genre and
format questions. -Magazines as visual communication explores cover design, photography,
illustrations and interactivity. -Pedagogical and curricular perspectives offers insights on
undergraduate and graduate teaching topics in magazine research. -The future of the
magazine form speculates on the changing nature of magazine research via its environmental
effects, audience, and transforming platforms.
In the era of social connectedness, people are becoming increasingly enthusiastic about
interacting, sharing, and collaborating through online collaborative media. However, conducting
sentiment analysis on these platforms can be challenging, especially for business
professionals who are using them to collect vital data. Sentiment Analysis and Knowledge
Discovery in Contemporary Business is an essential reference source that discusses
applications of sentiment analysis as well as data mining, machine learning algorithms, and big
data streams in business environments. Featuring research on topics such as knowledge
retrieval and knowledge updating, this book is ideally designed for business managers,
academicians, business professionals, researchers, graduate-level students, and technology
developers seeking current research on data collection and management to drive profit.

This highly original and timely volume engages scholars from the breadth of social
science and the humanities to provide a critical perspective on cultural forms, practices
and identities. It looks beyond the postmodern debate to reinstate the critical dimension
in cultural analysis, providing a "student-friendly" introduction to key contemporary
issues such as the body, AIDS, race, the environment and virtual reality. Theorizing
Culture is essential reading for undergraduate courses in cultural and media studies
and sociology, and will have considerable appeal for students and scholars of critical
theory, gender studies and the history of ideas.
Knowledgeable Middle Eastern media experts unfold little known but timely information
about the region and compendiously discuss communication philosophies, newspapers,
magazines, radio, TV, motion pictures, media regulations, ownership patterns, news
agencies, new technologies, external media services, and the role of media in national
development in 21 country chapters. Undergraduate and graduate students, educators,
researchers, journalists, international media consultants, and media specialists will find
this premier handbook an invaluable resource.
"The Handbook of Mass Media Ethics brings together the intellectual history of mass
media ethics over the past 25 years. The chapters included summarize existing
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research and thinking in the field, as well as setting agenda items for future research
that is grounded in both philosophy and the social sciences. Each chapter includes a
section that summarizes current understanding and research, and contributions come
from many of the best minds in the field, including international scholars. Many have
worked as journalists, public relations professionals, or advertising practitioners."
"Taken in total, The Handbook of Mass Media Ethics provides an examination of the
depth and the breadth of current thinking on media ethics. For students and
professionals who seek to understand and do the best work possible, this book will
provide both insight and direction. Readers wanting to learn what scholars believe they
know will find in this book a good grounding from which to begin more in-depth and
individualized explorations, and the extensive bibliographies for each chapter will aid
that process. Standing apart in its comprehensive coverage, the Handbook is required
reading for scholars, graduate students, and researchers in media, mass
communication, journalism, ethics, and related areas."--BOOK JACKET.
Migration moves people, ideas and things. Migration shakes up political scenes and
instigates new social movements. It redraws emotional landscapes and reshapes social
networks, with traditional and digital media enabling, representing, and shaping the
processes, relationships and people on the move. The deep entanglement of media
and migration expands across the fields of political, cultural and social life. For
example, migration is increasingly digitally tracked and surveilled, and national and
international policy-making draws on data on migrant movement, anticipated
movement, and biometrics to maintain a sense of control over the mobilities of humans
and things. Also, social imaginaries are constituted in highly mediated environments
where information and emotions on migration are constantly shared on social and
traditional media. Both, those migrating and those receiving them, turn to media and
communicative practices to learn how to make sense of migration and to manage fears
and desires associated with cross-border mobility in an increasingly porous but also
controlled and divided world. The SAGE Handbook of Media and Migration offers a
comprehensive overview of media and migration through new research, as well as a
review of present scholarship in this expanding and promising field. It explores key
interdisciplinary concepts and methodologies, and how these are challenged by new
realities and the links between contemporary migration patterns and its use of mediated
processes. Although primarily grounded in media and communication studies, the
Handbook builds on research in the fields of sociology, anthropology, political science,
urban studies, science and technology studies, human rights, development studies, and
gender and sexuality studies, to bring to the forefront key theories, concepts and
methodological approaches to the study of the movement of people. In seven parts, the
Handbook dissects important areas of cross-disciplinary and generational discourse for
graduate students, early career researcher, migration management practitioners, and
academics in the fields of media and migration studies, international development,
communication studies, and the wider social science discipline. Part One: Keywords
and Legacies Part Two: Methodologies Part Three: Communities Part Four:
Representations Part Five: Borders and Rights Part Six: Spatialities Part Seven:
Conflicts
This distinctive Handbook covers the breadth of sports and media scholarship, one of
the up-and-coming topics bridging media entertainment, sports management, and
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popular culture. Organized into historical, institutional, spectator, and critical studies
perspectives, this volume brings together the work of many researchers into one
quintessential volume, defining the full scope of the subject area. Editors Arthur Raney
and Jennings Bryant have recruited contributors from around the world to identify and
synthesize the research representing numerous facets of the sports-media relationship.
As a unique collection on a very timely topic, the volume offers chapters examining the
development of sports media; production, coverage, and economics of sports media;
sports media audiences; sports promotion; and race and gender issues in sports and
media. Unique in its orientation and breadth, the Handbook of Sports and Media is
destined to play a major role in the future development of this fast-growing area of
study. It is a must-have work for scholars, researchers, and graduate students working
in media entertainment, media psychology, mass media/mass communication, sports
marketing and management, popular communication, popular culture, and cultural
studies.
In times of a worldwide pandemic, the election of a new US president, 'MeToo' and
'Fridays for Future', to name but a few examples, one thing becomes palpable: the
emotional impact of media on individuals and society cannot be underestimated. The
relations between media, people, and society are to a great extent based on human
emotions. Emotions are essential in understanding how media messages are
processed and how media affect individual and social behaviour as well as public social
life. Adopting a thoroughly interdisciplinary approach to the study of emotions in the
context of media, the second, entirely revised and updated, edition of Routledge
International Handbook of Emotions and Media comprises areas such as evolutionary
psychology, media psychology, media sociology, cultural studies, media entertainment,
political and digital communication. Leading experts from across the globe explore
cutting-edge research on the role of emotion in selecting and processing media
contents, the emotional consequences of media use, politics and public emotion,
emotions in political communication and persuasion, as well as emotions in digital,
interactive, and virtual encounters. This compelling and authoritative Handbook is an
essential reference tool for scholars and students of media, communication science,
media psychology, emotion, cognitive and social psychology, cultural studies, media
sociology, and related fields.
The Academic Job Search Handbook is a comprehensive guide to finding a faculty
position in any academic discipline. For more than twenty years, job seekers have
relied on this resource for help in their search for faculty positions. The new fifth edition
provides updated advice and addresses current topics in today's competitive market.
This Handbook charts the growing area of journalism studies, exploring the current
state of theory and setting an agenda for future research in an international context.
The volume is structured around theoretical and empirical approaches, and covers
scholarship on news production and organizations; news content; journalism and
society; and journalism in a global context. Emphasizing comparative and global
perspectives, each chapter explores: Key elements, thinkers, and texts Historical
context Current state of the art Methodological issues Merits and advantages of the
approach/area of studies Limitations and critical issues of the approach/area of studies
Directions for future research Offering broad international coverage from top-tier
contributors, this volume ranks among the first publications to serve as a
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comprehensive resource addressing theory and scholarship in journalism studies. As
such, the Handbook of Journalism Studies is a must-have resource for scholars and
graduate students working in journalism, media studies, and communication around the
globe.
This handbook introduces science journalists to the tools and mindset of investigative
reporting.
In September 2005, just days after Hurricane Katrina devastated New Orleans,
journalists from the Times-Picayune and WWL-TV asked for and received assistance
from LSU's Manship School of Mass Communication. The staff of the Times-Picayune
used the School's computer labs to publish an online edition of the paper within hours
of their arrival and a print edition just five days after the storm. WWL-TV reporters set
up shop in the School's television facility and were on the air a few hours later, telling
Katrina's story. What happened at the Manship School during that September week
affirmed the ascendancy of this illustrious program. From a single journalism course
offered during the 1912--1913 session, the LSU Manship School of Mass
Communication has a long, rich tradition of excellence. In The Manship School, Ronald
Garay, a longtime faculty member and former associate dean, traces not only the story
of the Manship School but its role in the evolution of media education in general. Hugh
Mercer Blain, a professor in the English department at LSU in the early 1900s, created
the first LSU journalism courses and curriculum with the support of then LSU president
Thomas Boyd, making LSU one of the first universities to offer journalism education.
Garay describes Blain's efforts to structure a fledgling journalism department and his
success in gaining national recognition for what soon would become the LSU School of
Journalism and later the Manship School of Mass Communication. Garay chronicles the
subsequent building of full-fledged journalism units in liberal arts colleges; the addition
of new fields such as broadcasting, advertising, public relations, and political
communication; the creation of doctoral programs; and the emergence of serious
research on the impact of media on society. Throughout, Garay introduces the
students, faculty, directors, and alumni who played important roles in the school's
history -- including pioneer political consultant Raymond Strother, former Associated
Press head Wes Gallagher, and Reader's Digest chairman and former CEO Thomas
Ryder -- and details the evolution of LSU's student media, particularly The Reveille,
KLSU-FM, and Tiger-TV. The book also describes the Manship School's emergence as
an independent college at LSU and Dean John Maxwell Hamilton's role in re-orienting
the School's intellectual and professional mission, raising the School's stature and
visibility nationally, and incorporating state-of-the-art technology in classrooms and
labs. The Manship School provides a valuable and comprehensive record of one of
LSU's most distinguished units.
Billions of minutes a month are spent globally on social media. This raises not only
serious legal issues, but also has a clear impact on everyday commercial activity. This
book considers the significant legal developments that have arisen due to social media.
It provides an expert explanation of the issues that practitioners and businesses need
to consider, as well as the special measures that are required in order to minimise their
exposure to risk. The content is highly practical, and not only explores the law related to
social media, but also includes useful aids for the reader, such as flow charts,
checklists and case studies. Various categories and channels of social media are
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covered in this book, alongside the legal classification of different social networks.
Social media is also considered in the context of human rights law by evaluating the
implications this has had upon the development of civil and criminal law when pursuing
a civil remedy or criminal prosecution in relation to online speech. As part of these
discussions the book deals specifically with the Defamation Act 2013, the
Communications Act 2003, the Computer Misuse Act 1990 and the Contempt of Court
Act 1988 among other key issues such as seeking Injunctions and the resulting privacy
implications. Finally, the author also pays careful consideration to the commercial
aspects raised by social media. The reader will find reference to key cases and
regulatory guidance notes and statutes including, the Data Protection Act 1998
(including the draft Data Protection Regulation), user privacy, human rights, trading and
advertising standards, special rules for FCA regulated bodies and social media
insurance. This book is an invaluable guide for private practice and in-house
practitioners, business professionals, academics and post-graduate students involved
in the law surrounding social media.
Over the past forty years, media education research has emerged as a historical,
epistemological and practical field of study. Shifts in the field—along with radical
transformations in media technologies, aesthetic forms, ownership models, and
audience participation practices—have driven the application of new concepts and
theories across a range of both school and non-school settings. The Handbook on
Media Education Research is a unique exploration of the complex set of practices,
theories, and tools of media research. Featuring contributions from a diverse range of
internationally-recognized experts and practitioners, this timely volume discusses
recent developments in the field in the context of related scholarship, public policy,
formal and non-formal teaching and learning, and DIY and community practice. Offering
a truly global perspective, the Handbook focuses on empirical work from Media and
Information Literacy (MIL) practitioners from around the world. The book’s five parts
explore global youth cultures and the media, trans-media learning, media literacy and
scientific controversies, varying national approaches to media research, media
education policies, and much more. A ground breaking resource on the concepts and
theories of media research, this important book: Provides a diversity of views and
experiences relevant to media literacy education research Features contributions from
experts from a wide-range of countries including South Africa, Finland, India, Italy,
Brazil, and many more Examines the history and future of media education in various
international contexts Discusses the development and current state of media literacy
education institutions and policies Addresses important contemporary issues such as
social media use; datafication; digital privacy, rights, and divides; and global cultural
practices. The Handbook of Media Education Research is an invaluable guide for
researchers in the field, undergraduate and graduate students in media studies, policy
makers, and MIL practitioners.
Each number is the catalogue of a specific school or college of the University.
This work has been selected by scholars as being culturally important, and is part of the
knowledge base of civilization as we know it. This work was reproduced from the
original artifact, and remains as true to the original work as possible. Therefore, you will
see the original copyright references, library stamps (as most of these works have been
housed in our most important libraries around the world), and other notations in the
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work. This work is in the public domain in the United States of America, and possibly
other nations. Within the United States, you may freely copy and distribute this work, as
no entity (individual or corporate) has a copyright on the body of the work. As a
reproduction of a historical artifact, this work may contain missing or blurred pages,
poor pictures, errant marks, etc. Scholars believe, and we concur, that this work is
important enough to be preserved, reproduced, and made generally available to the
public. We appreciate your support of the preservation process, and thank you for being
an important part of keeping this knowledge alive and relevant.
The SAGE Handbook of Social Media Research Methods offers a step-by-step guide to
overcoming the challenges inherent in research projects that deal with ‘big and broad
data’, from the formulation of research questions through to the interpretation of
findings. The handbook includes chapters on specific social media platforms such as
Twitter, Sina Weibo and Instagram, as well as a series of critical chapters. The holistic
approach is organised into the following sections: Conceptualising & Designing Social
Media Research Collection & Storage Qualitative Approaches to Social Media Data
Quantitative Approaches to Social Media Data Diverse Approaches to Social Media
Data Analytical Tools Social Media Platforms This handbook is the single most
comprehensive resource for any scholar or graduate student embarking on a social
media project.
With dramatic and exciting stories, Carlos Miller reveals the secrets behind successful
citizen journalism. Whether you?re planning a publicity blitz for your cause, you?re
interested in the down-and-dirty practices of the police, or just want to be prepared for
the moment you?re the first on the scene, this book has everything you?ll need to know
to take newsworthy pictures and get them in front of a wide audience. You don?t need
a DSLR camera - though they can be useful - what is essential for citizen journalism is
a cool head, an eye for a great angle, and the initiative to capture the moment: let
Carlos Miller show you how.
"A superior exploration of the consequences of the hollowing out of our agricultural
heartlands."—Kirkus Reviews In the tradition of Wendell Berry, a young writer wrestles
with what we owe the places we’ve left behind. In the tiny farm town of Emmett, Idaho,
there are two kinds of people: those who leave and those who stay. Those who leave
go in search of greener pastures, better jobs, and college. Those who stay are left to
contend with thinning communities, punishing government farm policy, and
environmental decay. Grace Olmstead, now a journalist in Washington, DC, is one who
left, and in Uprooted, she examines the heartbreaking consequences of uprooting—for
Emmett, and for the greater heartland America. Part memoir, part journalistic
investigation, Uprooted wrestles with the questions of what we owe the places we come
from and what we are willing to sacrifice for profit and progress. As part of her own
quest to decide whether or not to return to her roots, Olmstead revisits the stories of
those who, like her great-grandparents and grandparents, made Emmett a strong
community and her childhood idyllic. She looks at the stark realities of farming life
today, identifying the government policies and big agriculture practices that make it
almost impossible for such towns to survive. And she explores the ranks of Emmett’s
newcomers and what growth means for the area’s farming tradition. Avoiding both
sentimental devotion to the past and blind faith in progress, Olmstead uncovers ways
modern life attacks all of our roots, both metaphorical and literal. She brings readers
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face to face with the damage and brain drain left in the wake of our pursuit of selfimprovement, economic opportunity, and so-called growth. Ultimately, she comes to an
uneasy conclusion for herself: one can cultivate habits and practices that promote
rootedness wherever one may be, but: some things, once lost, cannot be recovered.
The Routledge Handbook of Environmental Journalism provides a thorough
understanding of environmental journalism around the world. An increasing number of
media platforms – from newspapers and television to Internet social media networks –
are the major providers of indispensable information about the natural world and
environmental risk. Despite the dramatic changes in the news industry that have tended
to reduce the number of full-time newspaper reporters, environmental journalists remain
key to bringing stories to light across the globe. With contributions from around the
world broken down into five key regions – the United States of America, Europe and
Russia, Asia and Australia, Africa and the Middle East, and South America – this book
provides support for today’s environment reporters, the providers of essential news in
the 21st century. As a scholarly and journalistic work written by academics and the
environmental reporters themselves, this volume is an essential text for students and
scholars of environmental communication, journalism, and global environmental issues
more generally, as well as professionals working in this vital area.
When you combine the sheer scale and range of digital information now available with
a journalist’s "nose for news" and her ability to tell a compelling story, a new world of
possibility opens up. With The Data Journalism Handbook, you’ll explore the potential,
limits, and applied uses of this new and fascinating field. This valuable handbook has
attracted scores of contributors since the European Journalism Centre and the Open
Knowledge Foundation launched the project at MozFest 2011. Through a collection of
tips and techniques from leading journalists, professors, software developers, and data
analysts, you’ll learn how data can be either the source of data journalism or a tool with
which the story is told—or both. Examine the use of data journalism at the BBC, the
Chicago Tribune, the Guardian, and other news organizations Explore in-depth case
studies on elections, riots, school performance, and corruption Learn how to find data
from the Web, through freedom of information laws, and by "crowd sourcing" Extract
information from raw data with tips for working with numbers and statistics and using
data visualization Deliver data through infographics, news apps, open data platforms,
and download links
This groundbreaking book explores the current state of doctoral education in the United
States and offers a plan for increasing the effectiveness of doctoral education.
Programs must grapple with questions of purpose. The authors examine practices and
elements of doctoral programs and show how they can be made more powerful by
relying on principles of progressive development, integration, and collaboration. They
challenge the traditional apprenticeship model and offer an alternative in which students
learn while apprenticing with several faculty members. The authors persuasively argue
that creating intellectual community is essential for high-quality graduate education in
every department. Knowledge-centered, multigenerational communities foster the
development of new ideas and encourage intellectual risk taking.
The Campus Peace Officer Passbook(R) prepares you for your test by allowing you to
take practice exams in the subjects you need to study. It provides hundreds of
questions and answers in the areas that will likely be covered on your upcoming exam,
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including but not limited to: dispute resolution; customer service; interviewing skills;
ability to follow orders/take direction; investigation; police reading comprehension;
safety and security; and more.

This book responds to the question, "In what ways can we create a campus
atmosphere where academics engage with controversial material and have civil
conversations about differing perspectives?" Chapters include tips for how to
navigate issues that may impact media professionals and instructors teaching
these developing professionals.--Tim P. Vos, director, School of Journalism,
Michigan State University
This handbook is one of the first comprehensive research and teaching tools for
the developing area of global media ethics. The advent of new media that is
global in reach and impact has created the need for a journalism ethics that is
global in principles and aims. For many scholars, teachers and journalists, the
existing journalism ethics, e.g. existing codes of ethics, is too parochial and
national. It fails to provide adequate normative guidance for a media that is
digital, global and practiced by professional and citizen. A global media ethics is
being constructed to define what responsible public journalism means for a new
global media era. Currently, scholars write texts and codes for global media,
teach global media ethics, analyse how global issues should be covered, and
gather together at conferences, round tables and meetings. However, the field
lacks an authoritative handbook that presents the views of leading thinkers on the
most important issues for global media ethics. This handbook is a milestone in
the field, and a major contribution to media ethics.
This fully updated second edition of the popular handbook provides an
exploration of thinking on media ethics, bringing together the intellectual history
of global mass media ethics over the past 40 years, summarising existing
research and setting future agenda grounded in philosophy and social science.
This second edition offers up-to-date and comprehensive coverage of media
ethics, including the ethics of sources, social media, the roots of law in ethics,
and documentary film. The wide range of contributors include scholars and
former professionals who worked as journalists, public relations professionals,
and advertising practitioners. They lay out both a good grounding from which to
begin more in-depth and individualized explorations, and extensive bibliographies
for each chapter to aid that process. For students and professionals who seek to
understand and do the best work possible, this book will provide both insight and
direction. Standing apart in its comprehensive coverage, The Routledge
Handbook of Mass Media Ethics is required reading for scholars, graduate
students, and researchers in media, mass communication, journalism, ethics,
and related areas.
Industrial ecology, eco-efficiency, and green chemistry are guiding the
development of the next generation of materials, products, and processes.
Considerable growth has been seen in the use of biocomposites in the domestic
sector, building materials, aerospace industry, circuit boards, and automotive
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applications over the past decade, but application in other sectors until now has
been limited. Green Approaches to Biocomposite Materials Science and
Engineering explores timely research on the various available types of natural
fibers and the use of these fibers as a sustainable alternative to synthetic fibers
and polymers. Emphasizing research-based solutions for sustainability across
various industries, this publication is an essential reference source for engineers,
researchers, environmental scientists, and graduate-level students.
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