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As an authoritative guide to biotechnology enterprise and entrepreneurship,
Biotechnology Entrepreneurship and Management supports the international
community in training the biotechnology leaders of tomorrow. Outlining fundamental
concepts vital to graduate students and practitioners entering the biotech industry in
management or in any entrepreneurial capacity, Biotechnology Entrepreneurship and
Management provides tested strategies and hard-won lessons from a leading board of
educators and practitioners. It provides a ‘how-to’ for individuals training at any level
for the biotech industry, from macro to micro. Coverage ranges from the initial
challenge of translating a technology idea into a working business case, through
securing angel investment, and in managing all aspects of the result: business
valuation, business development, partnering, biological manufacturing, FDA approvals
and regulatory requirements. An engaging and user-friendly style is complemented by
diverse diagrams, graphics and business flow charts with decision trees to support
effective management and decision making. Provides tested strategies and lessons in
an engaging and user-friendly style supplemented by tailored pedagogy, training tips
and overview sidebars Case studies are interspersed throughout each chapter to
support key concepts and best practices. Enhanced by use of numerous detailed
graphics, tables and flow charts
For courses in Entrepreneurship, Small Business Management, and Starting a
Business. A Comprehensive, Practical Approach to Starting a Business For fledgling
entrepreneurs and business students, Entrepreneurship: Starting and Operating A
Small Business untangles the complex economic, financial, and professional
considerations surrounding business ownership and operations. In its Fourth Edition,
Entrepreneurship takes a critical look at contemporary entrepreneurial successes,
allowing students with a range of business interests to engage with and draw insight
from the text. Balancing real-world case studies with thoughtful instruction,
Entrepreneurship leads students to develop their business plans step by step, at the
end of each chapter. This approach allows students to internalize different aspects of
business ownership at a self-guided pace. The authors' combined business acumen
and educational expertise make for a fluid transfer of business concepts between text,
instructor, and student. Students will relish the opportunity to start drawing up a
business plan right away, enhancing their experience both in and out of classroom.
NOTE: Before purchasing, check with your instructor to ensure you select the correct
ISBN. Several versions of the MyLab(TM)and Mastering(TM) platforms exist for each
title, and registrations are not transferable. To register for and use MyLab or Mastering,
you may also need a Course ID, which your instructor will provide. Used books, rentals,
and purchases made outside of Pearson If purchasing or renting from companies other
than Pearson, the access codes for the MyLab platform may not be included, may be
incorrect, or may be previously redeemed. Check with the seller before completing your
purchase. For courses in entrepreneurship, small business management, and starting a
business. This ISBN is for the MyLab combo card, which includes the MyLab access
card, Pearson eText, and loose-leaf print edition (delivered by mail). A comprehensive,
practical approach to starting a business For fledgling entrepreneurs and business
students, Entrepreneurship: Starting and Operating A Small Business untangles the
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complex economic, financial, and professional considerations surrounding business
ownership and operations. In its 5th Edition, Entrepreneurship takes a critical look at
contemporary entrepreneurial successes, allowing students with a wide range of
business interests to engage with and draw insight from the text. Balancing real-world
case studies with thoughtful instruction, Entrepreneurship helps students develop their
business plans step by step, at the end of each chapter. This approach allows students
to internalize different aspects of business ownership at a self-guided pace. The
authors' combined business acumen and educational expertise make for a fluid transfer
of business concepts between text, instructor, and student. Students will relish the
opportunity to start drawing up a business plan right away, enhancing their experience
both in and out of the classroom. Personalize learning with MyLab Entrepreneurship By
combining trusted author content with digital tools and a flexible platform, MyLab
personalizes the learning experience and improves results for each student. And with
Mini Sims, student can apply course concepts and develop decision-making skills
through real-world business challenges.
"Completely revised and updated"--Cover.
NOTE: Before purchasing, check with your instructor to ensure you select the correct
ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title,
and registrations are not transferable. To register for and use Pearson's MyLab &
Mastering products, you may also need a Course ID, which your instructor will provide.
Used books, rentals, and purchases made outside of Pearson If purchasing or renting
from companies other than Pearson, the access codes for Pearson's MyLab &
Mastering products may not be included, may be incorrect, or may be previously
redeemed. Check with the seller before completing your purchase. For courses in
Entrepreneurship, Small Business Management, and Starting a Business. This package
includes MyEntrepreneurshipLabTM. A Comprehensive, Practical Approach to Starting
a Business For fledgling entrepreneurs and business readers, Entrepreneurship:
Starting and Operating A Small Business untangles the complex economic, financial,
and professional considerations surrounding business ownership and operations. In its
Fourth Edition, Entrepreneurship takes a critical look at contemporary entrepreneurial
successes, allowing readers with a range of business interests to engage with and draw
insight from the text. Balancing real-world case studies with thoughtful instruction,
Entrepreneurship leads readers to develop their business plans step by step, at the end
of each chapter. This approach allows individuals to internalize different aspects of
business ownership at a self-guided pace. Personalize Learning with
MyEntrepreneurshipLab MyEntrepreneurshipLab is an online homework, tutorial, and
assessment program designed to work with this text to engage students and improve
results. Within its structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better absorb
course material and understand difficult concepts. 0134422562 / 9780134422565
Entrepreneurship: Starting and Operating a Small Business Plus
MyEntrepreneurshipLab with Pearson eText -- Access Card Package, 4/e Package
consists of: 0133934454 / 9780133934458 Entrepreneurship: Starting and Operating a
Small Business 0133935876 / 9780133935875 MyEntrepreneurshipLab with Pearson
eText -- access Card -- for Entrepreneurship: Starting and Operating a Small Business
The new edition of this market-leading textbook provides a holistic introduction to the
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academic study of entrepreneurship and offers practical guidance for prospective
entrepreneurs. Adopting a life-cycle view of a business from start-up to maturity, it
explores the many stages and forms of entrepreneurship. With an international outlook
and expert synthesis of both theoretical foundations and lessons from real-life business
practice, the book offers a complete course guide, fostering entrepreneurial talent,
thinking and skills. The author's engaging style and unrivalled expertise drawn from a
long-ranging career (as an academic, accountant and entrepreneur) make the book
accessible and authoritative. This is an ideal textbook for those studying
Entrepreneurship or Small Business on undergraduate business or management
degree courses, as well as on MBA programmes. It will also appeal to those looking to
launch their own businesses. New to this Edition: - Updated international case studies
from entrepreneurs and small businesses, ranging from Oman to Australia - First-hand,
detailed stories from real-life entrepreneurs in brand new video interviews integrated
throughout the text - Increased and integrated coverage of social and civic enterprise
and hot topics such as effectuation and lean entrepreneurship
Describes the characteristics of a successful entrepreneur, explains how to start and
run a business, and offers tips on costs, investment, market research, and negotiation.
It doesn't matter how old you are or where you're from; you can start a profitable
business. The Young Entrepreneur's Guide to Starting and Running a Business will
show you how. Through stories of young entrepreneurs who have started businesses,
this book illustrates how to turn hobbies, skills, and interests into profit-making
ventures. Mariotti describes the characteristics of the successful entrepreneur and
covers the nuts and bolts of getting a business up, running and successful.
Build a world class business with a clear blueprint to success Entrepreneur: Building Your
Business From Start to Success is your guidebook to achieving entrepreneurial success.
Whether you’re an existing business owner seeking to increase your reach, or a budding
entrepreneur ready to take the next step, this book provides invaluable guidance from experts
who have made it happen time and time again. A simple step-by-step process will help you
translate your ideas into effective business plans, raise the capital needed to start and grow
your business, build a winning team and leave the competition behind. Drawing upon their
experience founding more than 30 companies, the authors share their entrepreneurial wisdom
and reveal the real-world techniques that lead to success. With a pragmatic and personal
approach, the authors explore the personal characteristics that are vital to achievement;
managing stress, withstanding heavy workloads and coping with potential health concerns are
subjects often overlooked in the pursuit of business achievement. Addressing the link between
business concerns and personal welfare, the authors offer suggestions on how to most
effectively reconcile entrepreneurial drive with personal well-being. Build or revitalise a
business with proven methods from two globally-recognized experts in the field Develop an
effective business plan to maximise your probability of success Understand funding markets
and raise capital necessary to start or grow your business Grow your business by beating the
competition and dominating your market Providing invaluable insight into real-world
entrepreneurial methods that work, this book arms current and future business leaders with the
skills, knowledge and motivation to create the organization of their dreams.
Business startup advice from the former president of the Ewing Marion Kaufmann Foundation
and cofounder of Global Entrepreneurship Week and StartUp America, this “thoughtful study
of ‘how businesses really start, grow, and prosper’...dispels quite a few business myths along
the way” (Publishers Weekly). Carl Schramm, the man described by The Economist as “The
Evangelist of Entrepreneurship,” has written a myth-busting guide packed with tools and
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techniques to help you get your big idea off the ground. Schramm believes that
entrepreneurship has been misrepresented by the media, business books, university
programs, and MBA courses. For example, despite the emphasis on the business plan in most
business schools, some of the most successful companies in history—Apple, Microsoft, Google,
Facebook, and hundreds of others—achieved success before they ever had a business plan.
Burn the Business Plan punctures the myth of the cool, tech-savvy twenty-something
entrepreneur with nothing to lose and venture capital to burn. In fact most people who start
businesses are juggling careers and mortgages just like you. The average entrepreneur is
actually thirty-nine years old, and the success rate of entrepreneurs over forty is five times
higher than that of those under age thirty. Entrepreneurs who come out of the corporate world
often have discovered a need for a product or service and have valuable contacts to help them
get started. Filled with stories of successful entrepreneurs who drew on real-life experience
rather than academic coursework, Burn the Business Plan is the guide to starting and running
a business that will actually work for the rest of us.
World economics and the industrial environment has recently created a fertile ground for the
creation of new enterprises and start-ups. This book skilfully identifies the challenges of
building a new business venture from an idea to a marketable product. It highlights • Robust
methods for keeping up with innovation; • Designing new ways to grow, improve and market
your product; and • Managing the changes in the business environment, market dynamics and
other uncertainties. The volume is rich with examples and case studies of many small and
large businesses. It further reflects on the business and entrepreneurship ecosystem, the
challenges and opportunities in India, entrepreneurship and women, e-commerce, the new
generation of entrepreneurs, and exit strategies for entrepreneurs. An essential guide for
entrepreneurs and professionals working in business management and marketing
communications, as well as scholars of business administration and financial sciences, this
book by an industry expert offers many new and practiced approaches, examples and lessons
for innovative thinking and breaking new ground in business.
Entrepreneurship: Starting and Operating A Small Business, Third Edition, demystifies the
process of starting a business by presenting difficult economic, financial and business
concepts in a manner easily understood by beginning business students. This edition is based
on a proven curriculum from the Network For Teaching Entrepreneurship (NFTE) and includes
new case studies, a new Honest Tea Business Plan, and more on topics such as cash flow
and e-marketing. Drawing on the experience of Steve Mariotti and Caroline Glackin, students
will begin building their business plan as soon as they open the text! In a step by step process
students will learn how to start a small business, operate a small business and turn their ideas
into viable business opportunities.
For courses in Entrepreneurship, Small Business Management, and Starting a Business. A
Comprehensive, Practical Approach to Starting a Business For fledgling entrepreneurs and
business readers, Entrepreneurship: Starting and Operating A Small Business untangles the
complex economic, financial, and professional considerations surrounding business ownership
and operations. In its Fourth Edition, Entrepreneurship takes a critical look at contemporary
entrepreneurial successes, allowing readers with a range of business interests to engage with
and draw insight from the text. Balancing real-world case studies with thoughtful instruction,
Entrepreneurship leads readers to develop their business plans step by step, at the end of
each chapter. This approach allows readers to internalize different aspects of business
ownership at a self-guided pace. Also Available with MyEntrepreneurshipLabTM This title is
available with MyEntrepreneurshipLab—an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its structured
environment, students practice what they learn, test their understanding, and pursue a
personalized study plan that helps them better absorb course material and understand difficult
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concepts. NOTE: You are purchasing a standalone product; MyEntrepreneurshipLab does not
come packaged with this content. If you would like to purchase both the physical text and
MyEntrepreneurshipLab search for: 0134422562 / 9780134422565 Entrepreneurship: Starting
and Operating a Small Business Plus MyEntrepreneurshipLab with Pearson eText -- Access
Card Package, 4/e Package consists of: 0133934454 / 9780133934458 Entrepreneurship:
Starting and Operating a Small Business 0133935876 / 9780133935875
MyEntrepreneurshipLab with Pearson eText -- access Card -- for Entrepreneurship: Starting
and Operating a Small Business
(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104
Foundations of Business through a collaboration between the Pamplin College of Business
and Virginia Tech Libraries. This book is freely available at: http://hdl.handle.net/10919/70961
It is licensed with a Creative Commons-NonCommercial ShareAlike 3.0 license.
This fifth edition of the popular book introduces you to the processes of new venture creation
and the critical knowledge needed to manage your business once it is formed. With the help of
this book, readers can follow their dreams of becoming successful entrepreneurs. Topics
include: the challenges of entrepreneurship, building a business plan, marketing
considerations, e-commerce and the entrepreneur, advertising and pricing for profit, financial
considerations and managing cash flow, building a competitive edge, and debt/equity and site
and location considerations. For any person interested in owning, operating, and managing a
small business. Also a handy reference for entrepreneurs and managers of small businesses.
The second edition of this popular text has been thoroughly updated to reflect contemporary
developments in small business and entrepreneurship and its applications to Australasian
organisations. Entrepreneurship and small business management are two very close and often
overlapping disciplines. If entrepreneurship specifically refers to the dynamic process of
creating a new business venture, small business management generally addresses various
issues in organising and operating a small business. In practice however, a large part of the
textbooks contents from both disciplines tend to cover similar issues such as small business
start-up (starting from scratch, buying an existing business or operating a franchise),
developing a business plan, selecting a legal form of organisation, marketing research and
organising and financing the new venture. Features New! Four end-of-book cases profiling
Australasian entrepreneurs. Each case represents a different region covering Australia, New
Zealand, Malaysia and Singapore. The companies profiled are within industries of interest to
students including branded fitness programs, automatic video production and specialist
healthcare. Each case is accompanied by comprehensive teaching notes. New! Accompanying
local video cases and activities for instructors. The videos are closely tied to each end-of-book
case, providing visual support to assist students’ understanding. Comprehensive text website
including Instructor’s Resource Guide and Power Point slides The geographic markets for the
book are both Australasia (Australia and New Zealand) and South East Asia (Indonesia, Hong
Kong, Malaysia and Singapore). As an increasing amount of goods, capital and people move
between these two regions, this text will provide the reader with a better regional
understanding of this environment. The ‘What would you do?’ feature presents a scenario in
which an entrepreneur/small business manager needs to respond to a problem or situation.
The ‘Entrepreneur profile’ in every chapter profiles Australian, New Zealand and Asia-Pacific
entrepreneurs and small business leaders. The end-of-chapter case study profiles an
entrepreneurial approach and/or small business management issue in the Pacific Rim.
Entrepreneurs who start out with no network, no money, no market and scarce resources find
a big contrast between what they read in books and the success stories from the Valley and
their reality, specially first-timers. Most entrepreneurial books focus on the Business Canvas
Model, simplifying the process of building a start-up. Many entrepreneurs who have no
previous business experience embrace quick and lean methods without the foundations
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needed to build solid value proposals. This book stands out because it deals with
entrepreneurship in environments far removed from large cities with fewer infrastructures,
connections and resources but which also need companies that provide services to citizens
and society. This book focuses on the basics, treating each part of the business canvas as a
discipline itself that must be mastered. The book illustrates key lessons learned and offers
guidance on essential topics for new venture success in mainstream markets. It expands
critical lessons learned and points of guidance across several key topics for new venture
creation. Noteworthy is the role of context, financial understanding, building business
development skills and start-up communications. Entrepreneurship for Rural Start-ups will be
of interest to students, academics and researchers in the field of entrepreneurship, and will be
of use to individuals looking to start a local business to take advantage of the rural environment
and the possibilities it offers.
For courses in entrepreneurship, small business management, and starting a business. This
ISBN is for the Pearson eText combo card, which includes the Pearson eText and loose-leaf
print edition (delivered by mail). A comprehensive, practical approach to starting a business
For fledgling entrepreneurs and business students, Entrepreneurship: Starting and Operating A
Small Business untangles the complex economic, financial, and professional considerations
surrounding business ownership and operations. In its 5th Edition, Entrepreneurship takes a
critical look at contemporary entrepreneurial successes, allowing students with a wide range of
business interests to engage with and draw insight from the text. Balancing real-world case
studies with thoughtful instruction, Entrepreneurship helps students develop their business
plans step by step, at the end of each chapter. This approach allows students to internalize
different aspects of business ownership at a self-guided pace. The authors' combined business
acumen and educational expertise make for a fluid transfer of business concepts between text,
instructor, and student. Students will relish the opportunity to start drawing up a business plan
right away, enhancing their experience both in and out of the classroom. Pearson eText is a
simple-to-use, mobile-optimized, personalized reading experience that can be adopted on its
own as the main course material. It lets students highlight, take notes, and review key
vocabulary all in one place, even when offline. Seamlessly integrated videos and other rich
media engage students and give them access to the help they need, when they need it.
Educators can easily customize the table of contents, schedule readings and share their own
notes with students so they see the connection between their eText and what they learn in
class -- motivating them to keep reading, and keep learning. And, reading analytics offer
insight into how students use the eText, helping educators tailor their instruction. NOTE:
Pearson eText is a fully digital delivery of Pearson content and should only be purchased when
required by your instructor. This ISBN is for a Pearson eText access code plus a loose-leaf
print edition (delivered by mail). In addition to your purchase, you will need a course invite link,
provided by your instructor, to register for and use Pearson eText.
Tapping into more than 33 years of small business expertise, the staff at Entrepreneur Media
takes today’s entrepreneurs beyond opening their doors and through the first three years of
ownership. This revised edition features amended chapters on choosing a business, adding
partners, getting funded, and managing the business structure and employees, and also
includes help understanding the latest tax and healthcare reform information and legalities.
EntrepreneurshipStarting and Operating a Small BusinessPrentice Hall
This is the eBook of the printed book and may not include any media, website access codes,
or print supplements that may come packaged with the bound book. Written by award-winning
experts, Steve Mariotti and Caroline Glackin, Entrepreneurship and Small Business
Management presents complex economic, financial and business concepts in a manner easily
understood by a variety of students. Based on a proven curriculum from the Network for
Teaching Entrepreneurship (NFTE), it is organized to follow the life-cycle of an entrepreneurial
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venture–from concept through implementation to harvesting or replication. Filled with examples
from a broad range of industries, it moves further into the entrepreneurial process–discussing
the business plan and also the unique aspects of managing and growing entrepreneurial
ventures and small businesses.
This is the eBook of the printed book and may not include any media, website access codes,
or print supplements that may come packaged with the bound book. Entrepreneurship: Starting
and Operating A Small Business, Third Edition, demystifies the process of starting a business
by presenting difficult economic, financial and business concepts in a manner easily
understood by beginning business students. This edition is based on a proven curriculum from
the Network For Teaching Entrepreneurship (NFTE) and includes new case studies, a new
Honest Tea Business Plan, and more on topics such as cash flow and e-marketing. Drawing
on the experience of Steve Mariotti and Caroline Glackin, students will begin building their
business plan as soon as they open the text! In a step by step process students will learn how
to start a small business, operate a small business and turn their ideas into viable business
opportunities.
Learn the skills of entrepreneurship with this resource that is designed to help anyone who
wants to start or grow a business. Tracy is a bestselling author who has consulted for more
than 1,000 companies and addressed more than 5 million people throughout the world.
In 2017 34% of the workforce was considered part of the gig economy. This growing workforce
of freelancers and side-giggers is also estimated to grow to 43% by 2020. That’s 4 million
freelancers, soon to be 7 million by 2020. Whether it’s people looking to earn extra money,
those tired of their 9-to-5, to entrepreneurs looking to grow their side hustle, Entrepreneur is
uniquely qualified to guide a new generation of bold individuals looking to live their best lives
and make it happen on their own terms. Whatever industry or jobs this new workforce takes,
Start Your Own Business will guide them through the first three years of business. They’ll gain
the know-how of more than 30 years of collective advice from those who’ve come before them
to: How to avoid analysis paralysis when launching a business Tips for testing ideas in the realworld before going to market with insights from Gary Vaynerchuk Decide between building,
buying, or becoming a distributor What to consider when looking for funding from venture
capitalists, loans, cash advances, etc. Whether or not a co-working space is a right move Tips
on running successful Facebook and Google ads as part of a marketing campaign Use microinfluencers to successfully promote your brand on social media
NOTE: Before purchasing, check with your instructor to ensure you select the correct ISBN.
Several versions of the MyLab(tm)and Mastering(tm) platforms exist for each title, and
registrations are not transferable. To register for and use MyLab or Mastering, you may also
need a Course ID, which your instructor will provide. Used books, rentals, and purchases
made outside of Pearson If purchasing or renting from companies other than Pearson, the
access codes for the MyLab platform may not be included, may be incorrect, or may be
previously redeemed. Check with the seller before completing your purchase. For courses in
entrepreneurship, small business management, and starting a business. This ISBN is for the
MyLab access card. Pearson eText is included. A comprehensive, practical approach to
starting a business For fledgling entrepreneurs and business students, Entrepreneurship:
Starting and Operating A Small Business untangles the complex economic, financial, and
professional considerations surrounding business ownership and operations. In its 5th Edition,
Entrepreneurship takes a critical look at contemporary entrepreneurial successes, allowing
students with a wide range of business interests to engage with and draw insight from the text.
Balancing real-world case studies with thoughtful instruction, Entrepreneurship helps students
develop their business plans step by step, at the end of each chapter. This approach allows
students to internalize different aspects of business ownership at a self-guided pace. The
authors' combined business acumen and educational expertise make for a fluid transfer of
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business concepts between text, instructor, and student. Students will relish the opportunity to
start drawing up a business plan right away, enhancing their experience both in and out of the
classroom. Personalize learning with MyLab Entrepreneurship By combining trusted author
content with digital tools and a flexible platform, MyLab personalizes the learning experience
and improves results for each student. And with Mini Sims, student can apply course concepts
and develop decision-making skills through real-world business challenges.
Starting your own UK business is an exciting - and challenging - time. This updated edition of
the startup classic shows you how to build a business agile enough to take advantage of
emerging trends and opportunities, and sturdy enough to weather any storm. Packed with reallife examples and links to hundreds of valuable resources, Starting a Business For Dummies,
4th UK Edition gives you what you need to make the leap from employee to successful
entrepreneur with confidence. All your favourite, trusted content has been updated including:
Laying the groundwork and testing the feasibility of your business idea Writing a winning
business plan and finding funding How to operate effectively, including managing your finances
and employing people Growing your business and improving performance New content
includes: The latest funding schemes, including government funding and crowdfunding
Tendering for public sector work Avoiding business cyber-crime Franchising and pop ups
Exporting (the government has set a target of doubling the number of exporting companies by
2020) Environmental impact (a recent survey found 77% of SMEs wanted to know how to
measure and improve their environmental impact)
Introduces he processes of new venture creation and the critical knowledge needed to manage
a business once it is formed. This text offers complete coverage and a practical hands-on
approach to entrepreneurship. Supported by supplementary material for the lecturer and
student in both a CD-Rom and companion website.
For courses in Entrepreneurship, Small Business Management, and Starting a Business. A
Comprehensive, Practical Approach to Starting a Business For fledgling entrepreneurs and
business students, Entrepreneurship: Starting and Operating A Small Business untangles the
complex economic, financial, and professional considerations surrounding business ownership
and operations. In its Fourth Edition, Entrepreneurship takes a critical look at contemporary
entrepreneurial successes, allowing students with a range of business interests to engage with
and draw insight from the text. Balancing real-world case studies with thoughtful instruction,
Entrepreneurship leads students to develop their business plans step by step, at the end of
each chapter. This approach allows students to internalize different aspects of business
ownership at a self-guided pace. The authors’ combined business acumen and educational
expertise make for a fluid transfer of business concepts between text, instructor, and student.
Students will relish the opportunity to start drawing up a business plan right away, enhancing
their experience both in and out of classroom.
From Heidi Neck, one of the most influential thinkers in entrepreneurship education today,
Chris Neck, an award-winning professor, and Emma Murray, business consultant and author,
comes this ground-breaking new text. Entrepreneurship: The Practice and Mindset catapults
students beyond the classroom by helping them develop an entrepreneurial mindset so they
can create opportunities and take action in uncertain environments. Based on the worldrenowned Babson Entrepreneurship program, this new text emphasizes practice and learning
through action. Students learn entrepreneurship by taking small actions and interacting with
stakeholders in order to get feedback, experiment, and move ideas forward. Students walk
away from this text with the entrepreneurial mindset, skillset, and toolset that can be applied to
startups as well as organizations of all kinds. Whether your students have backgrounds in
business, liberal arts, engineering, or the sciences, this text will take them on a transformative
journey.
A comprehensive, practical approach to starting a business. For fledgling entrepreneurs and
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business students, Entrepreneurship: Starting and Operating A Small Business untangles the
complex economic, financial, and professional considerations surrounding business ownership
and operations. In its 5th Edition, Entrepreneurship takes a critical look at contemporary
entrepreneurial successes, allowing students with a wide range of business interests to
engage with and draw insight from the text. Balancing real-world case studies with thoughtful
instruction, Entrepreneurship helps students develop their business plans step by step, at the
end of each chapter. This approach allows students to internalize different aspects of business
ownership at a self-guided pace. The authors' combined business acumen and educational
expertise make for a fluid transfer of business concepts between text, instructor, and student.
Students will relish the opportunity to start drawing up a business plan right away, enhancing
their experience both in and out of the classroom. For courses in entrepreneurship, small
business management, and starting a business. Pearson eText is a simple-to-use, mobileoptimized, personalized reading experience that can be adopted on its own as the main course
material. It lets students highlight, take notes, and review key vocabulary all in one place, even
when offline. Seamlessly integrated videos and other rich media engage students and give
them access to the help they need, when they need it. Educators can easily customize the
table of contents, schedule readings and share their own notes with students so they see the
connection between their eText and what they learn in class -- motivating them to keep
reading, and keep learning. And, reading analytics offer insight into how students use the
eText, helping educators tailor their instruction. NOTE: This ISBN is for the Pearson eText
access card. For students purchasing this product from an online retailer, Pearson eText is a
fully digital delivery of Pearson content and should only be purchased when required by your
instructor. In addition to your purchase, you will need a course invite link, provided by your
instructor, to register for and use Pearson eText.
Introduction to Business covers the scope and sequence of most introductory business
courses. The book provides detailed explanations in the context of core themes such as
customer satisfaction, ethics, entrepreneurship, global business, and managing change.
Introduction to Business includes hundreds of current business examples from a range of
industries and geographic locations, which feature a variety of individuals. The outcome is a
balanced approach to the theory and application of business concepts, with attention to the
knowledge and skills necessary for student success in this course and beyond.
"Forget the business plan, the venture capital, and the year-long lease. You don't need them.
This book will show you how to get a profitable business up and running without risking it all.
For anyone who dreams of a new perspective on entrepreneurship in the twenty-first century.
The thirteen principles are guidelines that empower and inspire anyone to welcome adversity,
embrace challenges, and turn problems into profitable innovations. It all starts with an idea,
and there has never been a better time than now to be an entrepreneur."--Back cover.

Are you looking for an alternative to a career path at a big firm? Does founding your
own start-up seem too risky? There is a radical third path open to you: You can buy a
small business and run it as CEO. Purchasing a small company offers significant
financial rewards—as well as personal and professional fulfillment. Leading a firm means
you can be your own boss, put your executive skills to work, fashion a company
environment that meets your own needs, and profit directly from your success. But
finding the right business to buy and closing the deal isn't always easy. In the HBR
Guide to Buying a Small Business, Harvard Business School professors Richard
Ruback and Royce Yudkoff help you: Determine if this path is right for you Raise capital
for your acquisition Find and evaluate the right prospects Avoid the pitfalls that could
derail your search Understand why a "dull" business might be the best investment
Negotiate a potential deal with the seller Avoid deals that fall through at the last minute
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Entrepreneurship in Korea offers a fresh perspective on entrepreneurship in Korea by
combining a historical review of the achievements of Korean entrepreneurs at each
stage of economic development with an analysis of the activities of current
entrepreneurs who are at the forefront of the new Korean age. It discusses the crucial
role of business entrepreneurship in each stage of Korea’s transformation from an
underdeveloped East Asian backwater to a global manufacturing and technology
powerhouse throughout the last 100 years. Furthermore, it provides an up-to-date
analysis of contemporary start-up entrepreneurship in Korea and discusses its unique
characteristics, strengths and weaknesses. Authors identify specific features of
entrepreneurship in Korea, why and how business entrepreneurs have been so
successful and effective, how their entrepreneurial styles and activities have changed
over time, which challenges Korean start-up entrepreneurs are currently facing, and
how these challenges may be addressed.
Entrepreneurship, by Robert Hisrich, Michael Peters and Dean Shepherd has been
designed to clearly instruct students on the process of formulating, planning, and
implementing a new venture. Students are exposed to detailed descriptions of 'how to'
embark on a new venture in a logical manner. Comprehensive cases at the end of the
text have been hand-picked by the authors to go hand-in-hand with chapter concepts.. .
The superb author team of Hisrich, Peters, and Shepherd draw from their distinct
backgrounds to create a book that addresses the dynamics of today's entrepreneurial
challenges. From Bob Hisrich's expertise in global entrepreneurship to Mike Peter's
background as a both a real-life entrepreneur and academic to Dean Shepherd's
current research on cognition and entrepreneurial mindset, this book balances the
crucial line between modern theory and practice. .
Available for the First Time: The Complete Social Entrepreneur's PlaybookCovers all
three phases of the start-up to scale-up process, developed with reader feedback from
"one of the more unusual ebook...experiments of the year" (ThinReads)Wharton
professor Ian C. MacMillan and Dr. James Thompson, director of the Wharton Social
Entrepreneurship Program, provide a tough-love approach that significantly increases
the likelihood of a successful social enterprise launch in the face of the high-uncertainty
conditions typically encountered by social entrepreneurs.MacMillan and Thompson
used their own systematic framework to publish The Social Entrepreneur's Playbook.
To test the market, they offered the first phase in their start-up method (step 1) as a
free ebook. Readers were invited to join The Social Entrepreneur's Advisory Group,
and nearly 300 aspiring and active social entrepreneurs shared feedback that helped
shape the complete edition of the book, which covers all three steps in the start-up to
scale-up process.Based on this crowd-sourced feedback from readers of the free ebook
and drawing on the authors' more than 26 years' combined experience developing and
studying social enterprises in the field across Africa and in the United States, this new
edition provides guidance for each phase:Phase One: Pressure Test Your Start-Up
Idea. Based on the free ebook, this expanded section now includes advice on setting
revenue and social impact goals, how to navigate the sociopolitical landscape, and how
to develop a strong concept statement. In addition, MacMillan and Thompson provide
advice on how to identify and test a proposed revenue-generating solution and define
and segment your target population. Phase Two: Plan Your Social Enterprise. All new
to this edition, this critical phase shows you how to frame and scope the venture,
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determine what it will take to actually deliver a sustainable enterprise, identify the key
assumptions that have been made, and design checkpoints to test those assumptions
before making major investments. Phase Three: Launch and Scale Your Social
Enterprise. Available for the first time in this edition, you will learn how to effectively
launch your enterprise, manage upside potential and downside risk, and strategically
scale up.Filled with accessible frameworks and tools, as well as inspiring stories of
social entrepreneurs, The Social Entrepreneur's Playbook is a must-read for any
aspiring or active social entrepreneur, as well as philanthropists, foundations, and
nonprofits interested in doing more good with fewer resources.Includes access to
downloadable planning documents, including user-friendly spreadsheets
Combining comprehensive coverage with a wide variety of real-life cases, International
Entrepreneurship: Starting, Developing, and Managing a Global Venture gives
entrepreneurs the tools they need to successfully launch international ventures in
today’s hypercompetitive world. Bestselling author Dr. Robert D. Hisrich helps students
and entrepreneurs develop global business plans, select international opportunities,
and determine the best entry strategy. The text also covers practical considerations
such as legal concerns, the global monetary systems, global marketing, and global
human resource management for entrepreneurs. The fully updated Third Edition
provides increased attention to culture and reflects recent changes in our increasingly
globalized world. Readers will also be exposed to new cases featuring international
activities of entrepreneurs and ventures throughout the world.
Explains how to get started managing one's own business, including writing business
plans, marketing, accounting, and day-to-day operations
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