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Bridging the fields of conservation, art history, and
museum curating, this volume contains the principal
papers from an international symposium titled "Historical
Painting Techniques, Materials, and Studio Practice" at
the University of Leiden in Amsterdam, Netherlands,
from June 26 to 29, 1995. The symposium—designed for
art historians, conservators, conservation scientists, and
museum curators worldwide—was organized by the
Department of Art History at the University of Leiden and
the Art History Department of the Central Research
Laboratory for Objects of Art and Science in Amsterdam.
Twenty-five contributors representing museums and
conservation institutions throughout the world provide
recent research on historical painting techniques,
including wall painting and polychrome sculpture. Topics
cover the latest art historical research and scientific
analyses of original techniques and materials, as well as
historical sources, such as medieval treatises and
descriptions of painting techniques in historical literature.
Chapters include the painting methods of Rembrandt
and Vermeer, Dutch 17th-century landscape painting,
wall paintings in English churches, Chinese paintings on
paper and canvas, and Tibetan thangkas. Color plates
and black-and-white photographs illustrate works from
the Middle Ages to the 20th century.
Readers examine the use of services marketing as a
competitive tool from a uniquely broad perspective with
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Hoffman/Bateson’s SERVICES MARKETING:
CONCEPTS, STRATEGIES, AND CASES, 5E. Using a
reader-friendly, streamlined structure, this book explores
services marketing not only as an essential focus for
service firms, but also as a competitive advantage for
companies that market tangible products. A wealth of
real examples feature a variety of businesses from
industries both within and beyond the nine service
economy supersectors: education and health services,
financial activities, government, information, leisure and
hospitality, professional and business services,
transportation and utilities, wholesale and retail trade,
and other services. Cutting-edge data addresses current
issues, such as sustainability, technology, and the global
market, giving readers valuable insights and important
skills for success in business today. Important Notice:
Media content referenced within the product description
or the product text may not be available in the ebook
version.
National secuirty strategy is a vast subject involving a
daunting array of interrelated subelements woven in
intricate, sometimes vague, and ever-changing patterns.
Its processes are often irregular and confusing and are
always based on difficult decisions laden with serious
risks. In short, it is a subject understood by few and
confusing to most. It is, at the same time, a subject of
overwhelming importance to the fate of the United States
and civilization itself. Col. Dennis M. Drew and Dr.
Donald M. Snow have done a considerable service by
drawing together many of the diverse threads of national
security strategy into a coherent whole. They consider
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political and military strategy elements as part of a larger
decisionmaking process influenced by economic,
technological, cultural, and historical factors. I know of no
other recent volume that addresses the entire national
security milieu in such a logical manner and yet also
manages to address current concerns so thoroughly. It is
equally remarkable that they have addressed so many
contentious problems in such an evenhanded manner.
Although the title suggests that this is an introductory
volume - and it is - I am convinced that experienced
practitioners in the field of national security strategy
would benefit greatly from a close examination of this
excellent book. Sidney J. Wise Colonel, United States Air
Force Commander, Center for Aerospace Doctrine,
Research and Education
Future U.S. national security strategy is likely to be
profoundly affected by the ongoing, rapid evolution of
cyberspace--the global information infrastructure--and in
particular by the growing dependence of the U.S. military
and other national institutions and infrastructures on
potentially vulnerable elements of the U.S. national
information infrastructure. To examine these effects, the
authors conducted a series of exercises employing a
methodology known as the Day After ... in which
participants are presented with an information warfare
crisis scenario and asked to advise the president on
possible responses. Participants included senior national
security community members and representatives from
security-related telecommunications and informationsystems industries. The report synthesizes the exercise
results and presents the instructions from the exercise
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materials in their entirety.
Moderne Diplomatie wirkt heute in viele Bereiche des
modernen Lebens hinein. Sie ist zugleich selbst neuen
Einflüssen ausgesetzt. Faktoren, die unsere
Gesellschaften verändern, verändern auch unser
Regierungshandeln, auch in der Außenpolitik, seien es
Digitalisierung, emotionalisierte Sensibilitäten unserer
Öffentlichkeiten oder nicht-staatliche internationale
Akteure. Derartige Entwicklungen müssen von der
Diplomatie aufgenommen werden, damit sie weiter als
Instrument einer Regierung funktionieren kann.
Regierungen sollten Wege finden, zwischen den neuen
Bedürfnissen der Gesellschaft und den Notwendigkeiten
legitimen Regierungshandelns zu vermitteln. Das Ziel
sollte sein, als souveräner Staat handeln zu können und
zugleich das Potential der tiefgreifenden
gesellschaftlichen Veränderungen zu nutzen. Mit
Beiträgen von Volker Stanzel, Sascha Lohmann, Andrew
Cooper, Christer Jönsson, Corneliu Bjola, Emillie V. de
Keulenaar, Jan Melissen, Karsten D. Voigt, Kim B.
Olsen, Hanns W. Maull und R. S. Zaharna
Contents: (1) Background: Command Structures and
Components; Special Operations Forces in the Army,
Navy, Air Force, Marine, and Joint; NATO Special
Operations; (2) Current Organizational and Budgetary
Issues: 2010 Quadrennial Defense Review Report SOFRelated Directives; 2010 USSOCOM Posture Statement;
(3) Afghanistan-Related Issues; A Change of Command
Relationship for U.S. SOF; U.S. SOF Direct Action
Against Afghan Insurgents; Training Village Security
Forces; (4) Issues for Congress: Are Current Command
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Relationships and Rules of Engagement Having a
Detrimental Impact on Special Operations in
Afghanistan?; Are We Making the Best Use of SOF in
Afghanistan?
This is the eBook of the printed book and may not
include any media, website access codes, or print
supplements that may come packaged with the bound
book. Entrepreneurship: Starting and Operating A Small
Business, Third Edition, demystifies the process of
starting a business by presenting difficult economic,
financial and business concepts in a manner easily
understood by beginning business students. This edition
is based on a proven curriculum from the Network For
Teaching Entrepreneurship (NFTE) and includes new
case studies, a new Honest Tea Business Plan, and
more on topics such as cash flow and e-marketing.
Drawing on the experience of Steve Mariotti and
Caroline Glackin, students will begin building their
business plan as soon as they open the text! In a step by
step process students will learn how to start a small
business, operate a small business and turn their ideas
into viable business opportunities.
Thompson, Strickland and Gambles’, CRAFTING AND
EXECUTING STRATEGY, 17e presents the latest
research findings from the literature and cutting-edge
strategic practices of companies have been incorporated
to keep step with both theory and practice. The chapter
content continues to be solidly mainstream and
balanced, mirroring both the best academic thinking and
the pragmatism of real-world strategic management. An
attractive collection of 20 readings that amplify important
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topics in managing a company’s strategy-making,
strategy-executing process is included in this Text and
Readings version to provide students with a taste of the
literature of strategic management before tackling cases
or simulation projects.
This monograph focuses on the level of management
culture development in organizations attempting to
disclose it not only with the help of theoretical insights
but also by the approach based on employees and
managers. Why was the term "management culture" that
is rarely found in literature selected for the analysis? We
are quite often faced with problems of terminology.
Especially, it often happens in the translation from one
language to another. While preparing this monograph,
the authors had a number of questions on how to
decouple the management culture from organization's
culture and from organizational culture, how to separate
management culture from managerial culture, etc.
However, having analysed a variety of scientific
research, it appeared that there is no need to break
down the mentioned cultures because they still overlap.
Therefore, it is impossible to completely separate the
management culture from the formal or informal part of
organizational culture. Management culture inevitably
exists in every organization, only its level of development
may vary.
Overview: The 18th edition of Crafting and Executing
Strategy represents one of our most important and
thoroughgoing revisions ever. The newest member of the
author team, Margie Peteraf, led a thorough reexamination of every paragraph on every page of the
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17th edition chapters. The overriding objectives were to
inject new perspectives and the best academic thinking,
strengthen linkages to the latest research findings,
modify the coverage and exposition as needed to ensure
squarely on-target content, and give every chapter a
major facelift. While this 18th edition retains the same
12-chapter structure of the prior edition, every chapter
has been totally refreshed. And the chapter content
continues to be solidly mainstream and balanced,
mirroring both the best academic thinking and the
pragmatism of real-world strategic management. Known
for its cases and teaching notes, this edition provides an
unparalleled case line up of 28 cases. (1) 25 of the 28
cases are brand new or extensively updated for this
edition, (2) The selection of cases is diverse, timely, and
thoughtfully-crafted and complements the text
presentation pushing students to apply the concepts and
analytical tools they have read about. (3) Many cases
involve high-profile companies. (4) And there's a
comprehensive package of support materials that are a
breeze to use, highly effective, and flexible enough to fit
most any course design.
World-renowned economist Klaus Schwab, Founder and
Executive Chairman of the World Economic Forum,
explains that we have an opportunity to shape the fourth
industrial revolution, which will fundamentally alter how
we live and work. Schwab argues that this revolution is
different in scale, scope and complexity from any that
have come before. Characterized by a range of new
technologies that are fusing the physical, digital and
biological worlds, the developments are affecting all
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disciplines, economies, industries and governments, and
even challenging ideas about what it means to be
human. Artificial intelligence is already all around us,
from supercomputers, drones and virtual assistants to
3D printing, DNA sequencing, smart thermostats, wearable sensors and microchips smaller than a grain of
sand. But this is just the beginning: nanomaterials 200
times stronger than steel and a million times thinner than
a strand of hair and the first transplant of a 3D printed
liver are already in development. Imagine "smart
factories" in which global systems of manufacturing are
coordinated virtually, or implantable mobile phones made
of biosynthetic materials. The fourth industrial revolution,
says Schwab, is more significant, and its ramifications
more profound, than in any prior period of human history.
He outlines the key technologies driving this revolution
and discusses the major impacts expected on
government, business, civil society and individuals.
Schwab also offers bold ideas on how to harness these
changes and shape a better future--one in which
technology empowers people rather than replaces them;
progress serves society rather than disrupts it; and in
which innovators respect moral and ethical boundaries
rather than cross them. We all have the opportunity to
contribute to developing new frameworks that advance
progress.
Strategic Management: Text and Cases, 2nd Edition, by
Dess/Lumpkin/Eisner is both readable and rigorous written for today’s student. A rocket-ship in its first
edition, the revision continues to provide solid treatment
of traditional topics in strategic management, as well as
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contemporary topics like entrepreneurship, knowledge
management, and internet strategies. The prestigious
author team understands the importance of thorough,
modern concepts illustrated by rich, relevant and
teachable cases. The new case selections emphasize
variety, currency, and familiar company names. The
cases are up-to-date in terms of both financial data and
strategic issues. This group of cases gives both
instructors and students unparalleled quality and variety.
Based on consistent reviewer feedback, these selections
combine comprehensive and shorter length cases about
well known companies.
What do you want me to do? This question is the
enduring management issue, a perennial problem that
Stephen Bungay shows has an old solution that is
counter-intuitive and yet common sense. The Art of
Action is a thought-provoking and fresh look at how
managers can turn planning into execution, and
execution into results. Drawing on his experience as a
consultant, senior manager and a highly respected
military historian, Stephen Bungay takes a close look at
the nineteenth-century Prussian Army, which built its
agility on the initiative of its highly empowered junior
officers, to show business leaders how they can build
more effective, productive organizations. Based on a
theoretical framework which has been tested in practice
over 150 years, Bungay shows how the approach known
as 'mission command' has been applied in businesses
as diverse as pharmaceuticals and F1 racing today. The
Art of Action is scholarly but engaging, rigorous but
pragmatic, and shows how common sense can
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sometimes be surprising.
. Renewal of Life by Transmission. The most notable
distinction between living and inanimate things is that the
former maintain themselves by renewal. A stone when
struck resists. If its resistance is greater than the force of
the blow struck, it remains outwardly unchanged.
Otherwise, it is shattered into smaller bits. Never does
the stone attempt to react in such a way that it may
maintain itself against the blow, much less so as to
render the blow a contributing factor to its own continued
action. While the living thing may easily be crushed by
superior force, it none the less tries to turn the energies
which act upon it into means of its own further existence.
If it cannot do so, it does not just split into smaller pieces
(at least in the higher forms of life), but loses its identity
as a living thing. As long as it endures, it struggles to use
surrounding energies in its own behalf. It uses light, air,
moisture, and the material of soil. To say that it uses
them is to say that it turns them into means of its own
conservation. As long as it is growing, the energy it
expends in thus turning the environment to account is
more than compensated for by the return it gets: it
grows. Understanding the word "control" in this sense, it
may be said that a living being is one that subjugates
and controls for its own continued activity the energies
that would otherwise use it up. Life is a self-renewing
process through action upon the environment.
The 18th edition of Crafting and Executing Strategy
represents one of our most important and thoroughgoing
revisions ever. The newest member of the author team,
Margie Peteraf, led a thorough re-examination of every
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paragraph on every page of the 17th edition chapters. The
overriding objectives were to inject new perspectives and the
best academic thinking, strengthen linkages to the latest
research findings, modify the coverage and exposition as
needed to ensure squarely on-target content, and give every
chapter a major facelift. While this 18th edition retains the
same 12-chapter structure of the prior edition, every chapter
has been totally refreshed. And the chapter content continues
to be solidly mainstream and balanced, mirroring both the
best academic thinking and the pragmatism of real-world
strategic management. An attractive collection of 20 relevant,
readable, and recent readings that amplify important topics in
managing a company's strategy-making, strategy-executing
process is included in this Concepts and Readings version to
provide students with a taste of the literature of strategic
management before tackling cases or simulation projects.
Aiming to bridge the gap between theory and application, this
work focuses on strategic management.
STRATEGY: Winning in the Marketplace is the newest
offering from proven authors Thompson, Gamble, and
Strickland. As in previous works, the authors' mainstream
presentation includes the most recent research in strategy
presented in a way that students can understand and apply to
business cases and problems. With fewer chapters and
pages than previous texts by these authors, this text offers a
more concise, lively, and user-friendly presentation of
strategic management. Fundamental strengths of
Thompson/Gamble/Strickland text treatments are very much
evident in this edition-a compelling presentation of Porter's
Five-Forces model and globally competitive markets and firstrate coverage of strategy execution and the drive for
operating excellence.
Overview: The 18th edition of Crafting and Executing
Strategy represents one of our most important and
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thoroughgoing revisions ever. The newest member of the
author team, Margie Peteraf, led a thorough re-examination
of every paragraph on every page of the 17th edition
chapters. The overriding objectives were to inject new
perspectives and the best academic thinking, strengthen
linkages to the latest research findings, modify the coverage
and exposition as needed to ensure squarely on-target
content, and give every chapter a major facelift. While this
18th edition retains the same 12-chapter structure of the prior
edition, every chapter has been totally refreshed. And the
chapter content continues to be solidly mainstream and
balanced, mirroring both the best academic thinking and the
pragmatism of real-world strategic management. An attractive
collection of 20 relevant, readable, and recent readings that
amplify important topics in managing a company's strategymaking, strategy-executing process is included in this
Concepts and Readings version to provide students with a
taste of the literature of strategic management before tackling
cases or simulation projects. Thompson 18e, your best case
scenario!
The distinguishing mark of the 19th edition is its enriched and
enlivened presentation of the material in each of the 12
chapters, providing an as up-to-date and engrossing
discussion of the core concepts and analytical tools as you
will find anywhere. There is an accompanying line-up of
exciting new cases that bring the content to life and are sure
to provoke interesting classroom discussions, deepening
students' understanding of the material in the process. While
this 19th edition retains the 12-chapter structure of the prior
edition, every chapter –indeed every paragraph and every
line – has been re-examined, refined, and refreshed. New
content has been added to keep the material in line with the
latest developments in the theory and practice of strategic
management. In other areas, coverage has been trimmed to
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keep the book at a more manageable size. Scores of new
examples have been added, along with 16 new Illustration
Capsules, to enrich understanding of the content and to
provide students with a ringside view of strategy in action.
The result is a text that cuts straight to the chase in terms of
what students really need to know and gives instructors a leg
up on teaching that material effectively. It remains, as always,
solidly mainstream and balanced, mirroring both the
penetrating insight of academic thought and the pragmatism
of real-world strategic management. Thompson 19e, your
best case scenario!
Crafting and Executing Strategy: The Quest for Competitive
Advantage, 20e by Thompson, Peteraf, Gamble, and
Strickland maintains its solid foundation as well as brings an
enlivened, enriched presentation of the material for the 20th
edition. The exciting new edition provides an up-to-date and
engrossing discussion of the core concepts and analytical
tools. There is an accompanying lineup of exciting new cases
that bring the content to life and are sure to provoke
interesting classroom discussions and deepen students’
understanding of the material in the process.
The fourteenth edition of Strategic Management continues to
emphasize on planning for domestic and global competition
that is integral to strategic decision-making. This revised
edition is specially designed to accommodate the needs of
strategic management students worldwide. The unique
pedagogy reflects strategic analysis and innovation at
different organizational levels. Real business situations from
around the world, in both large and small entrepreneurial
companies, are evident in the form of 25 globally engaged
cases, 57 Global Strategy in Action (NEW), 35 Strategy in
Action (NEW) modules. Salient Features: - Globalization as a
central theme - Focus on business ethics and corporate
social responsibility - Special sections covering regulations in
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India such as Consumer Protection Act, Environment
Protection Act, etc. - Innovation and entrepreneurship
frameworks to guide strategic decisions that accelerate

There are hidden laws at work in every aspect of
your business. Understand them, and you can create
extraordinary growth. Ignore them, and you run the
risk of becoming another statistic. It's become almost
cliche: 8 out of every 10 new ventures fail. Of the
ones that succeed, how many truly thrive-for the long
run? And of those that thrive, how many continually
overcome their growth hurdles ... and ultimately
scale, with meaning, purpose, and profitability? The
answer, sadly, is not many. Author Lex Sisney is on
a mission to change that picture. After more than a
decade spent leading and coaching high-growth
technology companies, Lex discovered that the
companies that thrive do so in accordance with 6
Laws - universal principles that govern the success
or failure of every individual, team, and organization.
Based on the reputable US text, the 2nd Southern
African Edition of "Crafting & Executing Strategy"
covers what every senior-level or entry-level MBA
student in Southern Africa needs to know about
crafting, executing and aligning business strategies,
through presentation of core concepts and analytical
techniques. A separate case and readings sections
build on the main text by demonstrating the theory in
practice. The core concepts are explained in
language that Southern African students can grasp
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and provide relevant examples as used by small,
medium and large SA companies.
The globalization of the competitive landscape has
forced companies to fundamentally rethink their
strategies. Whereas once only a few industries such
as oil could be labeled truly global, today many-from
pharmaceuticals to aircraft to computers-have
become global in scale and scope. As a
consequence, creating a global competitive
advantage has become a key strategic issue for
many companies. Crafting a global strategy requires
making decisions about which strategy elements can
and should be globalized and to what extent.
A diverse approach to understanding and managing
diversity. Understanding and Managing Diversity
uses applications to clarify the complexity of a
diverse workforce, and explains how it can be used
as an organizational asset. This text also provides
readers with a wide range of expertise–from the
perspective of experienced interdisciplinary
instructors (business, psychology, economics,
theology, law, politics, history, etc.) to practitioners
(diversity trainers, corporate managers, etc.). This
edition has been substantially updated to reflect the
changing diversity issues in today's
workplace–including 18 new and 15 revised
articles/cases/exercises.
Overview: The 18th edition of Crafting and Executing
Strategy represents one of our most important and
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thoroughgoing revisions ever. The newest member
of the author team, Margie Peteraf, led a thorough reexamination of every paragraph on every page of the
17th edition chapters. The overriding objectives were
to inject new perspectives and the best academic
thinking, strengthen linkages to the latest research
findings, modify the coverage and exposition as
needed to ensure squarely on-target content, and
give every chapter a major facelift. While this 18th
edition retains the same 12-chapter structure of the
prior edition, every chapter has been totally
refreshed. And the chapter content continues to be
solidly mainstream and balanced, mirroring both the
best academic thinking and the pragmatism of realworld strategic management. Known for its cases
and teaching notes, this edition provides an
unparalleled case line up of 28 cases. (1) 25 of the
28 cases are brand new or extensively updated for
this edition, (2) The selection of cases is diverse,
timely, and thoughtfully-crafted and complements the
text presentation pushing students to apply the
concepts and analytical tools they have read about.
(3) Many cases involve high-profile companies. (4)
And there’s a comprehensive package of support
materials that are a breeze to use, highly effective,
and flexible enough to fit most any course design.
Thompson 18e, your best case scenario!
A novel, integrated approach to understanding longterm human history, viewing it as the long-term
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evolution of human information-processing. This title
is also available as Open Access.
This enhanced digital edition features ten exclusive
video commentaries from America's favorite CEO
Jack Welch, who shares his trademark straight-talk
advice and real-world management philosophy with
readers at every level of an organization. Jack Welch
knows how to win. During his forty-year career at
General Electric, he led the company to year-afteryear success around the globe, in multiple markets,
against brutal competition. His honest, be-the-best
style of management has become the gold standard
in business, with his relentless focus on people,
teamwork, and profits. Now regarded as the bible of
business, Winning lays out the answers to the most
difficult questions people face both on and off the
job—from line workers to MBAs, from project
managers to senior executives. Video commentary
from Jack Welch expands on the book's treatment of
the real "stuff" of work—the importance of positive
energy in a leader, the proper role of HR within an
organization, how to lead change effectively, why
strategy doesn't have to be rocket science, the
potential pitfalls of mergers and acquisitions, how to
launch a new business within a big company, and
more. The insights and solutions offered in the text,
combined with lively video interviews with Welch, will
change the way you work, lead, and succeed.
Principles of Management is designed to meet the scope and
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sequence requirements of the introductory course on
management. This is a traditional approach to management
using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and
the Principles of Management course covers many
management areas such as human resource management
and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of
management, so an additional benefit of this text is that
specialists in a variety of areas have authored individual
chapters.
Overview:The 18th edition ofCrafting and Executing
Strategyrepresents one of our most important and
thoroughgoing revisions ever. The newest member of the
author team, Margie Peteraf, led a thorough re-examination
of every paragraph on every page of the 17th edition
chapters. The overriding objectives were to inject new
perspectives and the best academic thinking, strengthen
linkages to the latest research findings, modify the coverage
and exposition as needed to ensure squarely on-target
content, and give every chapter a major facelift. While this
18th edition retains the same 12-chapter structure of the prior
edition, every chapter has been totally refreshed. And the
chapter content continues to be solidly mainstream and
balanced, mirroring both the best academic thinking and the
pragmatism of real-world strategic management. Known for
its cases and teaching notes, this edition provides
anunparalleled case line upof 28 cases. (1) 25 of the 28
cases are brand new or extensively updated for this edition,
(2) The selection of cases is diverse, timely, and thoughtfullycrafted and complements the text presentation pushing
students to apply the concepts and analytical tools they have
read about. (3) Many cases involve high-profile companies.
(4) And there’s a comprehensive package of support
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materials that are a breeze to use, highly effective, and
flexible enough to fit most any course design. Thompson 18e,
your best case scenario!
Overview: The 18th edition of Crafting and Executing
Strategy represents one of our most important and
thoroughgoing revisions ever. The newest member of the
author team, Margie Peteraf, led a thorough re-examination
of every paragraph on every page of the 17th edition
chapters. The overriding objectives were to inject new
perspectives and the best academic thinking, strengthen
linkages to the latest research findings, modify the coverage
and exposition as needed to ensure squarely on-target
content, and give every chapter a major facelift. While this
18th edition retains the same 12-chapter structure of the prior
edition, every chapter has been totally refreshed. And the
chapter content continues to be solidly mainstream and
balanced, mirroring both the best academic thinking and the
pragmatism of real-world strategic management. Known for
its cases and teaching notes, this edition provides an
unparalleled case line up of 28 cases. (1) 25 of the 28 cases
are brand new or extensively updated for this edition, (2) The
selection of cases is diverse, timely, and thoughtfully-crafted
and complements the text presentation pushing students to
apply the concepts and analytical tools they have read about.
(3) Many cases involve high-profile companies. (4) And
there's a comprehensive package of support materials that
are a breeze to use, highly effective, and flexible enough to fit
most any course design. Thompson 18e, your best case
scenario!
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