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Lean UX is synonymous with modern product design
and development. By combining human-centric
design, agile ways of working, and a strong business
sense, designers, product managers, developers,
and scrum masters around the world are making
Lean UX the leading approach for digital product
teams today. In the third edition of this awardwinning book, authors Jeff Gothelf and Josh Seiden
help you focus on the product experience rather than
deliverables. You'll learn tactics for integrating user
experience design, product discovery, agile
methods, and product management. And you'll
discover how to drive your design in short, iterative
cycles to assess what works best for businesses and
users. Lean UX guides you through this change--for
the better. Facilitate the Lean UX process with your
team with the Lean UX Canvas Ensure every project
starts with clear customer-centric success criteria
Understand the role of designer on a agile team
Write and contribute design and experiment stories
to the backlog Ensure that design work takes place
in every sprint Build product discovery into your
team's "velocity"
Human-CenteredSoftwareEngineering:
BridgingHCI,UsabilityandSoftwareEngineering From
its beginning in the 1980’s, the ?eld of humancomputer interaction (HCI) has
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beende?nedasamultidisciplinaryarena.
BythisImeanthattherehas beenanexplicit recognition
that distinct skills and perspectives are required to
make the whole effort of designing usable computer
systems work well. Thus people with backgrounds in
Computer Science (CS) and Software Engineering
(SE) joined with people with ba- grounds in various
behavioral science disciplines (e. g. , cognitive and
social psych- ogy, anthropology)inaneffortwhereallpe
rspectiveswereseenasessentialtocreating usable
systems. But while the ?eld of HCI brings individuals
with many background disciplines together to
discuss a common goal - the development of useful,
usable, satisfying systems - the form of the
collaboration remains unclear. Are we striving to
coordinate the varied activities in system
development, or are we seeking a richer
collaborative framework? In coordination, Usability
and SE skills can remain quite distinct and while the
activities of each group might be critical to the
success of a project, we need only insure that critical
results are provided at appropriate points in the
development cycle. Communication by one group to
the other during an activity might be seen as only
minimally necessary. In collaboration, there is a
sense that each group can learn something about its
own methods and processes through a close panership with the other. Communication during the
process of gathering information from target users of
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a system by usability professionals would not be
seen as so- thing that gets in the way of the
essential work of software engineering professionals.
Is my child too sick to go to daycare today? When
can my child go back to daycare? What should I look
for when I am considering a daycare center for my
new baby?Every parent of a child in daycare asks
these questions. Dr. Leigh Grossman's new book,
THE PARENT'S SURVIVAL GUIDE TO DAYCARE
INFECTIONS, presents the facts about different
germs and provides guidance on what to do when
your child has been exposed to or is sick with a
specific infection. How do I choose a daycare center
that uses current infection control practices? How
long does a child need to stay home when they do
have an infection? Can I prevent infection in my
child? What are the appropriate and inappropriate
uses of antibiotics? What are the best practices for
treating a specific childhood infection?Designed to
be the home reference book for parents of young
children in daycare and preschool, THE PARENT'S
SURVIVAL GUIDE TO DAYCARE INFECTIONS is a
comprehensive and clear book, with an easy-to-use
format, informational quick reference tables, and a
detailed index. Providing up-to-date guidance, the
book includes contributions from 39 pediatric expert
physicians. With chapters on most of the infections
that parents of children in daycare and preschool
encounter, the authors explain what the illness is,
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how the infection is spread, how the illness is
diagnosed, how long it lasts and how long the child
needs to stay at home. This book is a ready
reference for the children in your life and an
excellent gift for the new parent.
The purpose of the Beer/McMurrey book is to give
engineering students and engineers a brief, easy to
use guide to the essentials of engineering writing.
Appropriate for use as a supplement to an existing
course, or as a resource for an introduction to
engineering course that includes writing as one of its
components, the Beer/McMurrey book will give
engineers the basics of writing reports,
specifications, using electronic mail and computers
without trying to be an exhaustive survey of all kinds
of technical writing.
An account of the sensations associated with being
entangled with wireless technologies that draws on
the philosophical techniques of William James's
radical empiricism. How has wirelessness—being
connected to objects and infrastructures without
knowing exactly how or where—become a key form of
contemporary experience? Stretching across
routers, smart phones, netbooks, cities, towers,
Guangzhou workshops, service agreements, toys,
and states, wireless technologies have brought with
them sensations of change, proximity, movement,
and divergence. In Wirelessness, Adrian Mackenzie
draws on philosophical techniques from a century
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ago to make sense of this most contemporary
postnetwork condition. The radical empiricism
associated with the pragmatist philosopher William
James, Mackenzie argues, offers fresh ways for
matching the disordered flow of wireless networks,
meshes, patches, and connections with felt
sensations. For Mackenzie, entanglements with
things, gadgets, infrastructures, and
services—tendencies, fleeting nuances, and
peripheral shades of often barely registered feeling
that cannot be easily codified, symbolized, or
quantified—mark the experience of wirelessness, and
this links directly to James's expanded conception of
experience. “Wirelessness” designates a tendency
to make network connections in different times and
places using these devices and services. Equally, it
embodies a sensibility attuned to the proliferation of
devices and services that carry information through
radio signals. Above all, it means heightened
awareness of ongoing change and movement
associated with networks, infrastructures, location,
and information. The experience of wirelessness
spans several strands of media-technological
change, and Mackenzie moves from wireless cities
through signals, devices, networks, maps, and
products, to the global belief in the expansion of
wireless worlds.
What is HCI?; Components of HCI; Interview with
Terry Winograd; Humans and technology: Humans;
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Interview with Donald Norman; Cognitive
frameworks for HCI; Perception and representation;
Attention and memory constraints; Knowledge and
mental models; Interface metaphors and conceptual
models; Learning in context; Social aspects;
Organizational aspects; Interview with Marlilyn
Mantei; Humans and technology: technology;
Intervies with Ben Shneiderman; Input; Output;
Interaction styles; Designing windowing systems;
User support and on-line information; Designing for
collaborative work and virtual environments;
Interview with Roy Kalawsky; Interaction design:
methods and techniques; Interview with Tom Moran;
Principles of user-centred design; Methods for usercentred design; Requirements gathering; Task
analysis; Structured HCI design; Envisioning design;
Interaction design: support for designers; Interview
with Bill Verplank; Supporting Design; Guidelines:
principles and rules; standards and metrics; design
rationale; Prototyping; Software support; Interview
with deborah hix; Interaction design: evaluation;
Interview with Brian Shackel; The role of evaluation;
Usage data: observations, monitoring,
users'opinions; experiments and benchmarking;
Interpretive evaluation; Predictive evaluation;
Comparing methods; Glossary; Solutions to
questins; References; Index.
Equip current and future user-support professionals
with the critical people skills and exceptional
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technical knowledge necessary to provide
outstanding support with Beisse's A GUIDE TO
COMPUTER USER SUPPORT FOR HELP DESK
AND SUPPORT SPECIALISTS, 6E. This useful
guide focuses on the informational resources and
technical tools students need most to function
effectively in a support position. Readers develop the
skills to handle troubleshooting and problem solving,
successfully communicate with clients, determine a
client's specific needs, and train end-users, as well
as handle budgeting and other management
priorities. Clear, balanced coverage in this edition
highlights the latest trends and developments, from
Web and e-mail-based support to assistance with
Windows 7 and cloud computing. Engaging special
features, such as Tips and On the Web Pointers,
provide important insights, while new Discussion
Questions and Case Projects encourage active
participation in the learning process. Leading
professional software HelpSTAR and Microsoft
Office Project Professional 2010 accompany
Beisse's A GUIDE TO COMPUTER USER
SUPPORT FOR HELP DESK AND SUPPORT
SPECIALISTS, 6E to reinforce the knowledge and
skills your students need for success in today's usersupport positions. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
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Unstuffy, hip, and often funny, The Copyeditor’s
Handbook has become an indispensable resource
both for new editors and for experienced hands who
want to refresh their skills and broaden their
understanding of the craft of copyediting. This fourth
edition incorporates the latest advice from language
authorities, usage guides, and new editions of major
style manuals, including The Chicago Manual of
Style. It registers the tectonic shifts in twenty-firstcentury copyediting: preparing text for digital
formats, using new technologies, addressing global
audiences, complying with plain language mandates,
ensuring accessibility, and serving self-publishing
authors and authors writing in English as a second
language. The new edition also adds an extensive
annotated list of editorial tools and references and
includes a bit of light entertainment for language
lovers, such as a brief history of punctuation marks
that didn’t make the grade, the strange case of
razbliuto, and a few Easter eggs awaiting discovery
by keen-eyed readers. The fourth edition features
updates on the transformation of editorial roles in
today’s publishing environment new applications,
processes, and protocols for on-screen editing major
changes in editorial resources, such as online
dictionaries and language corpora, new grammar
and usage authorities, online editorial communities,
and web-based research tools When you’re ready to
test your mettle, pick up The Copyeditor’s
Page 8/27

Download Free Apple Corporate Style Guide
Workbook: Exercises and Tips for Honing Your
Editorial Judgment, the essential new companion to
the handbook.
The NASA Graphics Standards Manual, by Richard
Danne and Bruce Blackburn, is a futuristic vision for
an agency at the cutting edge of science and
exploration. Housed in a special anti-static package,
the book features a foreword by Richard Danne, an
essay by Christopher Bonanos, scans of the original
manual (from Danne's personal copy), reproductions
of the original NASA 35mm slide presentation, and
scans of the Managers Guide, a follow-up booklet
distributed by NASA.
This detailed, example-driven guide illustrates how
much technical communicators can do to make
written texts more suitable for a global audience.
You'll find dozens of guidelines that you won't find in
any other source, along with thorough explanations
of why each guideline is useful.
A revised new edition of the bestselling toolkit for
creating, building, and maintaining a strong brand
From research and analysis through brand strategy,
design development through application design, and
identity standards through launch and governance,
Designing Brand Identity, Fourth Edition offers brand
managers, marketers, and designers a proven,
universal five-phase process for creating and
implementing effective brand identity. Enriched by
new case studies showcasing successful world-class
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brands, this Fourth Edition brings readers up to date
with a detailed look at the latest trends in branding,
including social networks, mobile devices, global
markets, apps, video, and virtual brands. Features
more than 30 all-new case studies showing best
practices and world-class Updated to include more
than 35 percent new material Offers a proven,
universal five-phase process and methodology for
creating and implementing effective brand identity
In Logo Design Love, Irish graphic designer David
Airey brings the best parts of his wildly popular blog
of the same name to the printed page. Just as in the
blog, David fills each page of this simple, modernlooking book with gorgeous logos and real world
anecdotes that illustrate best practices for designing
brand identity systems that last.
An updated edition of the classic guide to technical
communication Consider that 20 to 50 percent of a
technology professional's time is spent
communicating with others. Whether writing a
memo, preparing a set of procedures, or making an
oral presentation, effective communication is vital to
your professional success. This anthology delivers
concrete advice from the foremost experts on how to
communicate more effectively in the workplace. The
revised and expanded second edition of this popular
book completely updates the original, providing
authoritative guidance on communicating via modern
technology in the contemporary work environment.
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Two new sections on global communication and the
Internet address communicating effectively in the
context of increased e-mail and web usage. As in the
original, David Beer's Second Edition discusses a
variety of approaches, such as: * Writing technical
documents that are clear and effective * Giving oral
presentations more confidently * Using graphics and
other visual aids judiciously * Holding productive
meetings * Becoming an effective listener The new
edition also includes updated articles on working
with others to get results and on giving directions
that work. Each article is aimed specifically at the
needs of engineers and others in the technology
professions, and is written by a practicing engineer
or a technical communicator. Technical engineers,
IEEE society members, and technical writing
teachers will find this updated edition of David Beer's
classic Writing and Speaking in the Technology
Professions an invaluable guide to successful
communication.
Software Paradigms provides the first complete
compilation of software paradigms commonly used
to develop large software applications, with coverage
ranging from discrete problems to full-scale
applications. The book focuses on providing a
structure for understanding a hierarchy of software
development approaches, and showing the
relationships between the different models.
Coverage includes paradigms in design patterns,
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software components, software architectures, and
frameworks. Chapters within each of these sections
include design issues related to building and using
the paradigm as well as numerous real world
applications. A practical overview of the hierarchy of
development paradigms, Software Paradigms is an
excellent teaching tool for undergraduates and
graduates, and a comprehensive and reliable
reference for software engineers.
Introduction to the Apple Style GuideThe Apple Style
Guide provides editorial guidelines for text in Apple
instructional materials, technical documentation,
reference information, training programs, and the
software user interface. (This guide was formerly the
Apple Publications Style Guide. The name was
changed to reflect the growing amount of material
that's delivered in electronic formats, rather than as
traditional print documents.)Writers, editors, and
developers can use this document as a guide to
writing style, usage, and Apple product terminology.
Writers and editors should thoroughly review the
guide so that they become familiar with the range of
issues involved in creating high-quality, readable,
and consistent materials. Apple developers and thirdparty developers should follow this guide for text that
will be visible to users.For more details about the
user interface, consult Apple's OS X Human
Interface Guidelines and iOS Human Interface
Guidelines. For details about terms used frequently
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in Apple marketing materials (such as the names of
specific products, services, and sales programs),
refer to theApple Marketing Communications Style
Guide. Note that some terms are treated differently
in this guide and the Apple Marketing
Communications Style Guide.
Discover the do's and don'ts involved in crafting
readable Swift code as you explore common Swift
coding challenges and the best practices that
address them. From spacing, bracing, and
semicolons to proper API style, discover the whys
behind each recommendation, and add to or
establish your own house style guidelines. This
practical, powerful, and opinionated guide offers the
best practices you need to know to work successfully
in this equally opinionated programming language.
Apple's Swift programming language has finally
reached stability, and developers are demanding to
know how to program the language properly. Swift
Style guides you through the ins and outs of Swift
programming best practices. This is the first best
practices book for serious, professional Swift
programmers and for programmers who want to
shine their skills to be hired in this demanding
market. A style guide offers a consistent experience
of well-crafted code that lets you focus on the code's
underlying meaning, intent, and implementation. This
book doesn't offer canonical answers on Swift coding
style. It explores the areas of Swift where structure
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comes into play. Whether you're developing a
personal style or a house style, there are always
ways to enhance your code choices. You'll find here
the ideas and principles to establish or enhance your
own best style practices. Begin with simple
syntactical styling. Strengthen code bracing for easy
readability. Style your closures for safety and
resilience. Perfect spacing and layout. Master literal
initialization and typing. Optimize control flow layout
and improve conditional style choices. Transition
from Objective-C and move code into Swift the right
way. Boost API design using proper naming and
labeling. Elevate defaulted arguments and variadics
to their right places. Finally, Erica offers her own
broad recommendations on good coding practice.
What You Need: Recent version of the Swift
programming language
This is the first part of the two-volume set (LNCS
8023-8024) that constitutes the refereed
proceedings of the 5th International Conference on
Cross-Cultural Design, held as part of the 15th
International Conference on Human-Computer
Interaction, HCII 2013, held in Las Vegas, USA in
July 2013, jointly with 12 other thematically similar
conferences. The total of 1666 papers and 303
posters presented at the HCII 2013 conferences was
carefully reviewed and selected from 5210
submissions. These papers address the latest
research and development efforts and highlight the
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human aspects of design and use of computing
systems. The papers accepted for presentation
thoroughly cover the entire field of human-computer
interaction, addressing major advances in
knowledge and effective use of computers in a
variety of application areas. This two-volume set
contains 113 papers. The papers in this volume
focus on the following topics: cross-cultural product
design, cross-cultural design methods and
techniques, international usability evaluation, and
case studies in cross-cultural design.
Journalists, stop playing guessing games! Inside the
answers to your most pressing questions await:
Videogame, one word or two? Xbox, XBox or X-box?
What defines a good game review? Fitting neatly
between The AP Stylebook and Wired Style, The
Videogame Style Guide and Reference Manual is
the ultimate resource for game journalists and the
first volume to definitively catalogue the breathtaking
multibillion-dollar game industry from A to Z.
Includes official International Game Journalists
Association rules for grammar, spelling, usage,
capitalization and abbreviations, plus proven tips and
guidelines for producing polished, professional prose
about the world's most exciting entertainment biz.
Exploring the field from yesterday's humble origins to
tomorrow's hottest trends, The Videogame Style
Guide and Reference Manual contains all the tools
you need to realize a distinguished career in game
Page 15/27

Download Free Apple Corporate Style Guide
journalism.
A Practical Guide to Localization was written for
technical translators, localization engineers, testing
engineers, desktop publishers, project managers,
and anyone else who may be involved in the release
of multilingual products.In this second edition,
translators can learn more about localizing software,
online help and documentation files, and the latest
translation technology tools. Localization engineers
can learn all about developing, engineering, and
testing multilingual software and online help projects.
For project managers, there is all the information
needed for planning translation and localization
projects, finding resources, and ensuring product
quality. New to this second, fully updated and
revised edition are chapters on internationalization,
multilingual desktop publishing, and software quality
assurance. The book has been designed both as a
reference work and a teaching tool. Visit the
www.locguide.com web site for additions and
updates to the book, as well as references and links
relevant to technical translation and localization. The
web site also contains extracts from the book,
reviews, and ordering information. Bert Esselink has
been active in localization for over a decade. After
graduating in technical translation and taking
university classes in programming and
computational linguistics he worked for several years
as software localizer, localization engineer, and
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technical project manager at International Software
Products. In 1996 he joined ALPNET in Amsterdam
as localization manager before taking on the role of
globalization manager, developing internal
production quality standards. In January 2000 Bert
joined Lionbridge to head up their European
globalization consulting services.
Cider is having a major moment, and The Cider
Revival charts its history, resurgence, and a year
with the vanguard makers of heritage cider Cider is
the quintessential American beverage. Drank by
early settlers and founding fathers, it was ubiquitous
and pervasive, but following Prohibition when
orchards were destroyed and neglected, cider all but
disappeared. In The Cider Revival, Jason Wilson
chronicles what is happening now, an extraordinary
rebirth that is less than a decade old. Following the
seasons through the autumn harvest, winter
fermentation, spring bottling, and summer festival
and orchard work, Wilson travels around New York
and New England, with forays to the Midwest, the
West Coast, and Europe. He meets the new heroes
of cider: orchardists who are rediscovering long lost
apple varieties, cider makers who have the attention
to craftsmanship of natural wine makers, and
beverage professionals who see cider as poised to
explode in popularity. What emerges is a deeply
rewarding story, an exploration of cider’s identity
and future, and its cultural and environmental
Page 17/27

Download Free Apple Corporate Style Guide
significance. A blend of history and travelogue, The
Cider Revival is a toast to a complex drink.
This volume contains the papers presented at the
International Workshop on Tools for Working with
Guidelines, (TFWWG 2000), held in Biarritz, France,
in October 2000. It is the final outcome of the
International Special Interest Group on Tools for
Working with Guidelines. Human-computer
interaction guidelines have been recognized as a
uniquely relevant source for improving the usability
of user interfaces for interactive systems. The range
of interactive techniques exploited by these
interactive systems is rapidly expanding to include
multimodal user interfaces, virtual reality systems,
highly interactive web-based applications, and threedimensional user interfaces. Therefore, the scope of
guidelines' sources is rapidly expanding as well, and
so are the tools that should support users who
employ guidelines to ensure some form of usability.
Tools For Working With Guidelines (TFWWG)
covers not only software tools that designers,
developers, and human factors experts can use to
manage multiple types of guidelines, but also looks
at techniques addressing organizational,
sociological, and technological issues.
The Internet is rapidly changing. Every day new
programs are added and information is updated.
With that in mind, Engst has written a guide that is
beneficial to Macintosh users of the Internet,
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providing comprehensive coverage of a broad range
of Internet topics. Also includes an introduction and
history of the Internet. The disk contains software
needed to get connected to the Internet.
The 2000 edition of this long running and highly
respected series, contains the best papers from the
Ergonomics Society Annual Conference in 2000.
The individual papers provide insight into current
practice, presents new research findings, and forms
an invaluable reference source. In addition to
mainstream ergonomists and human factors
specialists, Contemporary Ergonomics 2000 will
appeal to all those who have an interest in peoples'
interaction with their working and leisure
environment - including designers, manufacturing
and production engineers, health and safety
specialists, occupational, applied and industrial
psychologists and applied physiologists.
An argument for retaining the notion of personal
property in the products we “buy” in the digital
marketplace. If you buy a book at the bookstore, you
own it. You can take it home, scribble in the margins,
put in on the shelf, lend it to a friend, sell it at a
garage sale. But is the same thing true for the
ebooks or other digital goods you buy? Retailers and
copyright holders argue that you don't own those
purchases, you merely license them. That means
your ebook vendor can delete the book from your
device without warning or explanation—as Amazon
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deleted Orwell's 1984 from the Kindles of surprised
readers several years ago. These readers thought
they owned their copies of 1984. Until, it turned out,
they didn't. In The End of Ownership, Aaron
Perzanowski and Jason Schultz explore how notions
of ownership have shifted in the digital marketplace,
and make an argument for the benefits of personal
property. Of course, ebooks, cloud storage,
streaming, and other digital goods offer users
convenience and flexibility. But, Perzanowski and
Schultz warn, consumers should be aware of the
tradeoffs involving user constraints, permanence,
and privacy. The rights of private property are clear,
but few people manage to read their end user
agreements. Perzanowski and Schultz argue that
introducing aspects of private property and
ownership into the digital marketplace would offer
both legal and economic benefits. But, most
important, it would affirm our sense of self-direction
and autonomy. If we own our purchases, we are free
to make whatever lawful use of them we please.
Technology need not constrain our freedom; it can
also empower us.
"Beloved Brands is a book every CMO or would-be
CMO should read." Al Ries With Beloved Brands,
you will learn everything you need to know so you
can build a brand that your consumers will love. You
will learn how to think strategically, define your brand
with a positioning statement and a brand idea, write
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a brand plan everyone can follow, inspire smart and
creative marketing execution, and be able to analyze
the performance of your brand through a deep-dive
business review. Marketing pros and entrepreneurs,
this book is for you. Whether you are a VP, CMO,
director, brand manager or just starting your
marketing career, I promise you will learn how to
realize your full potential. You could be in brand
management working for an organization or an
owner-operator managing a branded business.
Beloved Brands provides a toolbox intended to help
you every day in your job. Keep it on your desk and
refer to it whenever you need to write a brand plan,
create a brand idea, develop a creative brief, make
advertising decisions or lead a deep-dive business
review. You can even pass on the tools to your
team, so they can learn how to deliver the
fundamentals needed for your brands. This book is
also an excellent resource for marketing professors,
who can use it as an in-class textbook to develop
future marketers. It will challenge communications
agency professionals, who are looking to get better
at managing brands, including those who work in
advertising, public relations, in-store marketing,
digital advertising or event marketing. "Most books
on branding are really for the MARCOM crowd. They
sound good, but you find it's all fluff when you try to
take it from words to actions. THIS BOOK IS
DIFFERENT! Graham does a wonderful job laying
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out the steps in clear language and goes beyond
advertising and social media to show how branding
relates to all aspects of GENERAL as well as
marketing management. Make no mistake: there is a
strong theoretical foundation for all he says...but he
spares you the buzzwords. Next year my students
will all be using this book." Kenneth B. (Ken) Wong,
Queen's University If you are an entrepreneur who
has a great product and wants to turn it into a brand,
you can use this book as a playbook. These tips will
help you take full advantage of branding and
marketing, and make your brand more powerful and
more profitable. You will learn how to think, define,
plan, execute and analyze, and I provide every tool
you will ever need to run your brand. You will find
models and examples for each of the four strategic
thinking methods, looking at core strength,
competitive, consumer and situational strategies. To
define the brand, I will provide a tool for writing a
brand positioning statement as well as a consumer
profile and a consumer benefits ladder. I have
created lists of potential functional and emotional
benefits to kickstart your thinking on brand
positioning. We explore the step-by-step process to
come up with your brand idea and bring it all
together with a tool for writing the ideal brand
concept. For brand plans, I provide formats for a
long-range brand strategy roadmap and the annual
brand plan with definitions for each planning
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element. From there, I show how to build a brand
execution plan that includes the creative brief,
innovation process, and sales plan. I provide tools
for how to create a brand calendar and specific
project plans. To grow your brand, I show how to
make smart decisions on execution around creative
advertising and media choices. When it comes time
for the analytics, I provide all the tools you need to
write a deep-dive business review, looking at the
marketplace, consumer, channels, competitors and
the brand. Write everything so that it is easy to follow
and implement for your brand. My promise to help
make you smarter so you can realize your full
potential.
I don’t claim to be a branding expert. I don’t build
brands for a living and I haven’t spent years learning
about logo design and color psychology. However, I
do know a great deal about business development.
From my experiences with various growing
companies, I’ve discovered that many small
business owners struggle to grasp the full value of
branding. They hear about the concept and assume
they need a name and logo for their business – but
they don’t see what branding is truly about. Even if
you know what a brand is, you may not know how to
separate your personal brand from your business
identity, or what the difference is between the two.
Branding Shmanding offers a way to demystify
branding once and for all, so you can leverage the
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true benefits of the brand for your future.
Maximize the impact and precision of your message!
Now in its fourth edition, the Microsoft Manual of
Style provides essential guidance to content
creators, journalists, technical writers, editors, and
everyone else who writes about computer
technology. Direct from the Editorial Style Board at
Microsoft—you get a comprehensive glossary of both
general technology terms and those specific to
Microsoft; clear, concise usage and style guidelines
with helpful examples and alternatives; guidance on
grammar, tone, and voice; and best practices for
writing content for the web, optimizing for
accessibility, and communicating to a worldwide
audience. Fully updated and optimized for ease of
use, the Microsoft Manual of Style is designed to
help you communicate clearly, consistently, and
accurately about technical topics—across a range of
audiences and media.
A classic reference book on user interface design
and graphic design for web sites, updated to reflect a
rapidly changing market Consistently praised as the
best volume on classic elements of web site design,
Web Style Guide has sold many thousands of copies
and has been published around the world. This new
revised edition confirms Web Style Guide as the goto authority in a rapidly changing market. As web
designers move from building sites from scratch to
using content management and aggregation tools,
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the book's focus shifts away from code samples and
toward best practices, especially those involving
mobile experience, social media, and accessibility.
An ideal reference for web site designers in
corporations, government, nonprofit organizations,
and academic institutions, the book explains
established design principles and covers all aspects
of web design--from planning to production to
maintenance. The guide also shows how these
principles apply in web design projects whose
primary concerns are information design, interface
design, and efficient search and navigation.
Web Standards: Mastering HTML5, CSS3, and XML provides
solutions to the most common website problems, and gives
you a deep understanding of web standards and how they
can be applied to improve your website. You will learn how to
create fully standards-compliant websites and provide search
engine-optimized Web documents with faster download
times, accurate rendering, correct appearance and layout,
lower development cost, approved accessibility, backward
and forward compatibility, and easy maintenance and content
updating. The book covers all major Web standards, focusing
on syntax, grammar, recommended annotations, and other
standardization concerns. Web Standards: Mastering HTML5,
CSS3, and XML is also a comprehensive guide to current and
future standards for the World Wide Web. As a web
developer, you'll have seen problems with inconsistent
appearance and behavior of the same site in different
browsers. Web standards can and should be used to
completely eliminate these problems. Web Standards:
Mastering HTML5, CSS3, and XML describes how you can
make the most of web standards, through technology
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discussions as well as practical sample code that you can use
for your own sites and web applications. It also provides a
quick guide to standard website creation for Web developers.
Learn techniques and best practices to achieve full standards
compliance Write valid markup, styles, and news feeds from
scratch or standardize websites by redesign Restrict markup
to semantics and provide reliable layout
The Screen Design Manual provides designers of interactive
media with a practical working guide for preparing and
presenting information that is suitable for both their target
groups and the media they are using. It highlights background
information and relationships, clarifying them with examples,
and encourages the further development of the language of
digital media. In addition to the basics of perception and
learning psychology, ergonomics, communication theory,
imagery research, and aesthetics, the book also considers
design navigation and orientation elements. Guidelines and
checklists, along with the comprehensive design of the book,
support the transfer of information into practice. Frank
Thissen teaches multimedia didactics and information design
at the University of Applied Sciences in Stuttgart. For over 10
years he has been developing computer based training. He
has worked for international companies such as Siemens AG
and SAP AG. His research project explores the role of
emotion in e-learning > www.frank-thissen.de Key Topics: Interactive media - Text for the screen - Effective use of
pictures - Video, animation, and sound - Screen layout Orientation and navigation - Interaction - Emotions and
metamessages - Intercultural communication
A new product can be easy or difficult to use, it can be
efficient or cumbersome, engaging or dispiriting, it can
support the way we work and think - or not. What options are
available for systematically addressing such parameters and
provide users with an appropriate functionality, usability and
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experience? In the last decades, several fields have evolved
that encompass a user-centred approach to create better
products for the people who use them. This book provides a
comprehensible introduction to the subject. It is aimed first
and foremost at people involved in software and product
development – product managers, project managers,
consultants and analysts, who face the major challenge of
developing highly useful and usable products. Topics include:
The most important user-centred techniques and their
alignment in the development process Planning examples of
user-centred activities for projects User-oriented approaches
for organisations Real-life case studies Checklists, tips and a
lot of background information provide help for practitioners
Provides information on manuscript preparation, punctuation,
spelling, quotations, captions, tables, abbreviations,
references, bibliographies, notes, and indexes, with sections
on journals and electronic media.
An updated guide to advertising contains in the latest edition
coverage of such topics as marketing communications,
generating creative ideas, advertising on the Internet, and
integrating communications. Reprint. 10,000 first printing.
This text is about achieving usability in product user interface
design through a process called Usability Engineering. The
techniques presented include not only UI requirements
analysis, but also organizational and managerial strategies.
WordPress is free software that allows you to build a website
with no coding experience required-- but you supply the work
that makes the site great. Goodman introduces you to
building a website that will achieve your library's goals and
objectives.
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